Asia-Pacific Journal of Business & Commerce (2022) 14(1), 20-42

https://doi.org/10.35183/ajbc.2022.03.14.1.20

TEHXIO|RA|AH! L] X ol2F d

o1+

P

(<}
—

tA[of| CH

a
.

742

ch

KIr

ol

oF
R0

2 o

o

M-

wK

bolz= Azgljol g} 3

-l

=

N

A Be} 7

ATl A =

H
L

il

B 54 2 MY 9T <

Q]

R

ol

Hld, A B

-
T/

|
X

oy
;00

3 A

g 9

folz Alz=dle] A3t =St}

S

o e, F2

Ql

%

+
o
o
|

o

R ERE

T

=
L= I}

AR WA, 78

Z

’

=
F 54

3|
i=i

| AEFSAl, 748

D&

4154 o]

100]

AArEE Y 2022 01€ 06
AASGAY 20223 01€ 13¥

3

SR eRe fRATAWS ofy

1 A|1A4 A}, peterfanland@naver.com

(© 2022 Research Institute of Industry and Economy

20


mailto:peterfanland@naver.com

ZRRIOIZAIAE L ASIEE BIF MAL0IT} 2| BiE

| Sy — — [ e

30 o

sk
2
—‘YL‘
ol
Iy
o
(i
ruld
frt
i3
o
of
riot
e o
(o
frt
>
o
oN
2
(g
o
rlr
ol El_]

o &
o=

ol
‘l(l)[g of
—_ [" (
g o

do
el
ke
J8
rlo
N
ofN
i

oo
Kl
EE
2
hes
(N
>
e
rlo

o R

2 X

L H

2

o o
N
N
EH

i
o
o,
M Ho
[&l
i
2
K
N
it

2
=2
X
l,
£
Wi
=
o
(N
1o

e

ko

o,

<

o,

o

ox A
il

Y 2

b

£l

20,

o

K
(Nl

o

o

1978 @ AN o] 1E=AZFS AAH 2001d WTO
ATk 2001 WTO 7+ o] % 2=d Zdlajol= =
o] &hs] o] FojH Ty mRE 20073 A =
Al EHATHel A A28 1, 2020). ol F= W Z=x
P e FEETE, BIAA, oA 5o TLH
= AZ17F HATHGEFo1 A4, 2017). o]2’ WSl F=
;Wxol= EAZE 2019 7= 4.8137HE sl wel, Al &

2

rlo

e

F

ofy
P
[K
=
S
©

-
N
N

2ol oo @ [ o

14

(@)}

NN

>

oX,

oN

ol

].

>
2
o
fu
Lo
J

ol

=,
i

o}
5}

i, e

iy
ot

Lo

of mn Mo o
o % PN

l:o =

—Ou =41

rlr

K

0 X ol
e AL ]
B N
o =
(o]
TE IN Lo
uor o
o o
(03
22y
o L e
2
s
g
ok
ol
RN
4z
I

ok R
é _—
o
— O_>|i
AU
N
>
r?

)

gN
o

o rfL o
fo
[
i
2
o

N
Mo @
k]
ey
4 X
N 3o 2

= P A (SR S (R
©
e

o
ol 2
-
o
e
2

PO
[40
=
o
s
N

™ %0 —_

A

1o
o
oy

ae @A
NFEOR AYE Soluia Yok ol
~wle]

b
r
4
N
e
e
>
4o
o

= rr

ro o

Wi

=

o
of

r -

-{[i [ g

1o

I
2
o
re
S
=2
fu)
rot
N
N
o,
o
N
1o
e J
2
N
L
o,
2

AT 53], A Byl Ui Tl
5N AR oo &% w2l Aol

SE BEL A Htstn Aas T F ¢

e o o

A
>
rlr
ko
rO
ﬂlll'l
rlo
ox
foi
o
o

(e 6 e )

s

© 2022 Research Institute of Industry and Economy 21



o

o Fesithn & 4 YkHan, 2017). ©|E 9
ES 21 BxoA JpETelA A ERel WA £
g o mAE 5 WA ActRAE 4Rey ArHow 2A
LES AABL Aok Y FFY ZaFelz Agiel el A AR
Foo] BA, AU Bl wde] U@ AT B

ool XA i Qi AAolth 3| AQl BRe} 7}
el = 29l A BRo| H@ AugTE] A o
B AE A AT A BRe| wAH 9%l S g A7 R

(e}

25¢ sobskn gk AR
o

%
B
e
Y
o

rhe
i

ox N o2 ¥ b1 2 %
O

NEeh S| g}
8 7FA] ¥l A (vision)2 FAY 2F AFEE FFAI7IAL A ERe g 7t
el T4 g AAE olF Aot ol Ar|FHoE FAY I AY W=
AeFS mH= AL 4 5 dtHAnderson & Weitz, 1992). weta B AT A=
- _ =z o

A3 A3E FEA77] A7 A3 GAR AE @4
%

Aol A S Ad ZF SAsE, HEAHT 1Y, A 27wzt #
b:

AS AHEsith =4, Ad 25k 7P A BHe] ddacid Ad &

ol niRe FEA7I7] A AQd BRe FAE, 7HEA R A A, Tt

BT Yo dAE AHEUT. ol fe) T U ZiAol= AlxFH AR
2

o] o] FAAE 140] obd A T ZRAC|=Fo] 53] AL U=

bt
>
o
(@]
ox,
@
>
=

(]
[
£
2
o
N
il
r o
=
o
[o
t
)
021:".
Ol
paes
0

azfizpol= W ARl BE-e; AT AA A TE TS AE A EA
dx WAL olFHA e ez By gt Ad JYES dT AAE

22 (© 2022 Research Institute of Industry and Economy



IZEHAIO|=AIAR W] A|QIEF BT Mol Hef 2E

[Ny

Al g A o] FAR A7 2o AuH, E BAELS 718FAE A
717131 B3 BA e S A713 dx A 753 olE A% "=

A BA TS0l 2ol ATHAERA, 2013). o]HT Fx BARANAE 78F
JZHEE AY FAE REsh= Wo] wHAYE(safeguarding mechanisms) 33 ol
ME 43 FAHHeide & John, 1988), X3+ #A F+=(Heide & John 1990), &
A 7F3A(Gundlach et al. 1995; Heide & John 1990) 5¢] thekdt WA YZSE0] A
A ATHEH A, 2013). E3], #Ae Ao Zafo]= A xElo A &To] uf

$ Fasithy B 5 ltield el A, 2013).

71E #Ae A A= A]d 5 W 7hE e AR BS AIH@dE
o, 2008: Chiou et al., 2004), T3 AA o] =(RFE, 1999), Ad 5ol
g 71 e AS, =9, BAGAEAHAYAZY, 2008) ol ol FAAA U=
AL B F Atk 28y 2d JEYEA A BRI Mty A 7A
£ AT F7E 7HEEAL B Jol tiE A= A9 o] FoXA &
AT

wba] B Ao A= Anderson & Weitz(1992)7 Chiou et al.(2004), Gundlach
et al.(1995) S9 ATES 7IWto = A A AdoA AJERE njH Az
TE 71o] #AA A BAE FAOE AY wEi AFiele]l #A, AP wE9
As aRizte] BA|, Al B uHAg A @A B4 HEEte] 34 55 A
ks i i

21.1. 72} 2E=E3 M|

ZAMFo| = A =BG A A TS AVIXFET A ERS} sl
dY #A P T B2 AFAEY F8 Qo E wolsoxa Ut
(AbdulMuhmin, 2005: Ganesan, 1994). Anderson and Narus(1989)= A# =S
A Aol J5F A g 8A HrleA opr|E+ AR e A
olstal Utk

ZAFolz AzENNA A WA BHES FLT Ao A BHo}
WAzre) @Y WA Pl WE A FHE AL AUl FLT 4Y

=3 ati(Johnson et al. 2006; Ulaga & Eggert 2006). o]= A wZo] 3}t
S Aot FEAEoA Y RiSolE| Rt 3]y FE At TujAzte
HA oA A&EH o2 e AHbHQl S $F(Homburg & Stock, 2004)°.=

L g XL

:

© 2022 Research Institute of Industry and Economy 23



AQl Bxol Azt Ady Awel B FAH 1A AP wols
A7) wgolth. webd Ad BFo] Hrhs AL A Biol spuAzte] s

a5 op7le Haslel A2 384 FUHE JHHE F dte Aotk Brown et
al., 1995).

Singh & Ranchhod(2004)& A#] wkEo] Alxto] LA
T ATk S AW BRY AekE nEETl 5255, ¥
OITOV]U:], olF % BHA A3A A FA T5H
< 5301 o|FoE F = 740]"%(3}”a o]/d%, 2011). wefal ZExlo]= Al
2ol A A vk A w3 the 2 AT 7HE e A

Qo i
i
X,

7 1 A S Al AW 9FE € Aotk

212, 72 SH=E1} May

als

zagolz A28 AN BE de WA 2 Beo] Yt 2dSe A
st BAlekn @ 4 ItkDes & Teng, 1999). 53 FAE 2% 443 43t A

3= gAsy] Y3 e 9dy 853 Alxd"olgl 3 4 tiDalton, 1971).
olg A= A= A, YT A, W FA FoE FEE F dsT, =
Apolz AlzEle] A FEe] HF2E VIR AFER 74" SW(CandA A=
b oEStH FAdEe] JHAeF Aldel met HA-siA YEshes Abeld defrt
“‘/}(Das & Teng, 1998). Das and
e FAste] AHRE SATI

Fe] Aoe JFS vd Zor B

o &
=1
1
=3
i
P
X,
)
_{
H
N
N
N
N

24 (© 2022 Research Institute of Industry and Economy



==

Zo|tHA A, 2013). o= ZEizjo]= A

F1 o, Dwyer et al.(1987)¢]

e
=

o
=

nd Aoz Hiy 9ot wEkA o

o, A= BA A 34

= € Zlon.

k

%

P AL B RS A v A9

71 3

o)z A

)

It whEbA

k<]

BE

vl
5

ol A7kol
Hz Az WAL

=
=
<

§ bEEo

3

=

)

ks
pul

oy
Ho
o)
o)

TH

<]

=
=

Fo} 29U AsAY, A95o=
B 4 9JtiKumar et al., 1995). wehA]

E

b 4 AEAEFE w8 A T H(+)9)

N

u
o
0

)

e
Hr

™
Ho

il

=B
=

EV o4 Sel A fAH Alda

E2

o

Nlo

N

o
Np
&+
ol
M
moﬂ
o

tH(Ouchi, 1980).

3

_1_:‘
- =

43 @gol

k=

[—=
o

oF

47 (Daft, 1984) ==

E
=

A13) 2

]
’

Q

=
-T-

AHE 3L HAYE” (Y

JERE

-
T

—
file)

A4
1T Ao

74,

52

25

© 2022 Research Institute of Industry and Economy



0150153 & 5 9tk FELPFLE oleF FA BAE P4
359 ARst Azl sl B @ AR BAHE
el F6E AN HAel G WA o na Yok webd Ted ge
e BRT 5 Yok

azzto] 2 A 2" 7HR Aloke Fel #ulE dnt Fosi= Aol opd
I, FAEA AHE 37F goldlx oS Tl A dARAR IF A e o F
] Z] Zo =l ’

, SH 2012). whEbA AQl BR} s ge] Ak 10 Ol
5t

Hir
£
N o
O
Hu
>
aY
&
ﬂ

e
=
R H% s 4 Aoz wa
47

ATk Gt e Be AHe 4
M 6 bR o R e Aol BE e F(He] JFe = Aoltk

ZRpol 2 A 2E A ARl BR-of 7T BA A& wet =23, 3
2 A wgkd tEo] R, 59, A TN, 9FY T ugol Olﬁ_:'—oiﬁ
kgt 201D, o] HANA Al BEEeF HHFES IF %

S A Fuh A9 AT AP GAA 7He] @% AL 95| 01%54_ O A4
5ol Y& T2 YA I HA=Zcoercive powend HIZUYAH FF A
(noncoercive powen) .2 FE-ETtHFrazier & Summers, 1984: Gundlach & Cadotte,
1994). ditzlo g AHwS A, oL 5o vt IdF ek A A #
o] FHE FXAA FHEAA E971E 248t AY SARAE 1Y =
A9 & 4= QtHDwyer et al.,, 1987).

o =
EE]VE‘T)‘

26 (© 2022 Research Institute of Industry and Economy



_>'L

It|
-

l.olXAlAE-II |_|.| ;(.||O|E‘=' |:||

[Ny

SR ze] Ae A9l BRo) WAzl xaAzolz AlzuEle] A
2 A FAE Y3 =8€HE E3) Ao BRolo] AR w3 ok&

g3t Al ghoHKumar et al, 1995). o]& 53 Az TARAS] A9l BRolo] Z
S 718N g2 BaAy AEEd Y WAE 4E1E Ut @

Zolth, wetA Ar|HoZ AT w8€e A<l
A vAAE dF HdFHS 83t ZAAo|= &
Hal & Zoltt. kA ted 22 HES AA4E 3

7T 7PAF 8 A/l 25 A AW 9FES = Aot

B AT 4FE 93 HIATE T 4B Sl HFud 24 FEES
2 7122 B AT @A £4 nestgon, 53 A=(-48 18A, 50
$ 2Uhe o) §3te] ZHFATCE 1> F2)

© 2022 Research Institute of Industry and Economy 27



of
___AO

{F

aT

il
R0
K[

mw_

AT

=247 A

A+
el
w0
N

I B o
SEg
onw,m
oS~
ST
%.m.m
ﬂﬁvML
"N
w2
Ca
o) ™
S
NN RS
;o]D,_
T
wm X
%Wwﬂ,
Mllﬂ
o_awﬂﬂu
%ﬁma;;
.
win_m
T 1
= .o
.
X
o3
[ .
ww_q%
z:ﬁc.
3 o x
woR
TP
B oW o
il
i
>

sl
o}

AR
o)
dlo

)

piel

Nfo
Ak
o
il

o
Uo

Hr
N
o
~3
ol

©] A 4(2005)

o
M

="
gz
o

o] ¥ #(2012)

3 Auls BHow

ko s
™

3|
pil

F A2

g 9
a4, A BE FIALY LuA F8 FES

A4 A

-c:;_]__

4

G

)
(e}
o
)
&
X
o
-
= 2
A=
9
2@
X —
G
Hl on
PR
op of
R N
o
i)
™ T
— oy
o =
<0 <
o
25
o
ERY
pE
o T
= JE
o B
ooy
X ®R
= o
X ®
N
DG
= N4
—_
N

{p

oy
T
<3

Kelemen &

—~
o

Papasolomou(2007),

Payan &
MaFarland(2005)

q0 &57F 71
A ddate] 5 BA g A FrlelA TEEE

X

ojp

Anderson &

Narus(1984),
Reukert &

Z
&

w
o

1=
=
HA

3]

1l
ol o

To

Ald A

A EICEEE

Churchill(1984)

o}l &3k
L B = |

4]

3]

gl o

]
H

A}

=i
ES

)

3
(¢

7H A T

7HEAET B2 b S Yo wF,

7P EY Hd vjEdo] w5, ¢

e
5o

(2017),

ge

o

S = I

B

o

Lingle &

Schiemann(1996),

oA T o=st Be, tE

747 el Bl

=
L.

AS77E =4, o

Mohr & Nevin(1990)

T
IH
Klo

<l

<
M

oK
K0
<

I
H

(© 2022 Research Institute of Industry and Economy

28



ZHXIO|ZAIAE LY A2

—_—

I &8 thd= =W S A9 A<

s

]

= A58

€]

TR

A

=

3

1%)
2 12 A4d 24

0]

+

stgom wl

R

A AF7eh st

o A 24}

AR AE7kel Ul ell A

-
-,

—_—

0
L

;o,._

o7
e
N
Nlo

0

o

oy
) ?O

zel

Nfo
)

belck & =4

Wol el &< wol 2021d 3YRE 20219 7YHA] FFol|A

o

T-oll Al
tach & A

S

~

o
A

3}

bl 28378 8%

S

Ael T 41%E AE

=
=

A

Hr

L
;00

M FEU &
3041 =] 7t
30AM 0] A 404 B 9

T°

137
104
127

Ad o5 ol o

60
86

Eay
[¢)
Za, A= ARl of

404 0]/ 504w =F

ol

114

ol 2

=]?

Y
—_
o
N

B!

o

50
128
113

5041 o] % 604w vF

39
60

ojp | =~
SR |7
b
|

X0 | TO

pLie:y

©
<
o
o =
I
©
o))
= N
B o
= X
JIL 0
X%
~ w,_
H
Lo
—
—
T
=
oa
~

N
©
X0 T
)
T T
— ™M

A
o
—_
~
Mo
P
<
©
N
—
o]
T
—_
0
NJ m+
27
= P
B X

32

3d ol

3

5

o
=

1A (factor analysis)

22l

3)

_CH

RE

o

n_mo
&

I Cronbach- «

3]

A, AZA EX(reliability test) 9

=
=

AlsFA .

29

© 2022 Research Institute of Industry and Economy



.620
.592
.521

.098
4763 3.543 2.708 2.555 2.459 2.227

A JEH-5Al, FO :

0.929 0.916 0.781 0.770 0.741 0.770

A B, HC -

S
/}_'

T
© 2022 Research Institute of Industry and Economy

Normalization.

7}y

9]
™ F W S -
~ W N
2 ™o« g bl
Lo N o a .
m s < | o | & | v [l <
=T 95 B TIE|g|g@y <
R G ~| | :
= o o
S o g = SR
3 o S A B
E2 g 6 ) g
POu Ho Fru il W co[cojco [t~
o n
= m X o) x_o Lo|oolaalen|oo|on|on
&= R | ERRRRRRR
2 X = AR
= o e H X < -
& m_ul.._ Qu_ ™ ol o W ok T WH %o [o)
T oo o U =l g M B [ ot ol
TH C) Mm ad = # _ %dmfo_a L A MM Niolod 4 _
~ o' loln lolH 6N T (X RS )1
o N g - oplofnl 4] Lol oﬁﬂwim: = 7 M = P ﬂl%
o N < e e il o |y ol |5 PTRHE N
0 ° B AR ol (A B )
W ° TH N ] G O ) N = - = R
K-l =o ol o I o (S ] < o L [
SEN) ol I A N e O W -l R Y o e ST o= 3
oﬁw o s o _ngﬁﬂgﬂwwﬂaa gl il L A o) S
T K G e U = 2 M (N £ S Pbirlo| oA [/
T % mm G- B N o N Sl N ﬁ&wnfiﬁx% Mé%ﬂm o
o Vv i O g 1 N . I A T = S D - i K o S ) - N
T ; g N i o e e N Y5 Gt 2 S0
o A X0 Ay Yoy B e s o] © o3 o5 | = 7| Mo o™ b= o [
o) 0O o 1 f=d | ol =) o) |y 13| g I
Ao o R H o o e e o e M i o &4 R
~ S - g o B o e el o R 1 Pl e x| RasES Silniy
S pgsE T S i N S S X e - g W
= 3 _MIM Elu o# o :__;___wﬁ_m;erm%le_,_w_ﬁ.“ﬂmWyua B M or_z & o_ﬂ_x_m_u Mﬁom
=T B . 5 o ay o I e S I o S T S O O 2
= o o) % iy By 2y U O -l B s g AL
O o WW = K _zlLoL% N Gy ~ o %Hadﬂ
- 5 e e T O O N T <l O g
ofl =) =% [0 K [E
el HT 0 [ " n ) I
K0 S NF 2 o T |z FE P
) & oy /T <0 ﬂ o 4 Gl
T T HFT O g ©

cumulative %

Cronbach’s «
AQJNEE v)d, FE: 7184

eigen value

Extraction Method: Principal Component Analysis. Rotation Method: Varimax with Kaiser

: A3, HV

HP
30




ZRHRIO|ZAIAE L MQI25F B MA200 HHef 25

— | Sy — o —

=3 B A7 A5 B3RS 1 BEAds gEs] e g E 8Q0EH
o] 1A 82l A4S AT 4 A <F P} o] BYP 9 AREE
el &= EEX4E°] GFI=0.835 AGFI=0.800 CFI=0.975, NFI=0.946 & YE}l} 7]
2|21 099 A= -3 IR, RMR=0.0.0613, RMSEA=0.0640 < A] +2]
T2 0.05 o3t AT R HEALS SEET B ¢ AT
<E 4 SHHElE: HE Aol
A=) = =
T zRus 2R 2423 o
HC 1 0.742 9.444
Al BR HC 2 0.766 10.158 0,890
=4 HC 3 0.895 9.938
HC 4 0.837 10.178
FO 1 0.884 9.046
FO 2 0.994 11.670
S FO 3 0.575 6.343
o|5ol 2] FO 4 0.883 10.590 0.838
FO 5 0.812 8.902
FO 6 0.736 7.688
FO 7 0.874 8.042
I FE 1 0.997 13.334
c FE 2 0.939 10.023 0.887
. FE 3 0.999 13.712
HV 1 0.968 15.948
A Ql HV 2 0.987 16.282
0.805
B w7 HV 3 0.974 17.235
HV 4 0.960 15.616
FS 1 0.862 12.219
)
o FS 2 0.924 12.326 0.856
FS 3 0.874 11.320
HP 1 0.825 14.588
HP 2 0.958 15.475
HP 3 0.915 14.645
SE HP 4 0.992 16.335 0.853
HP 5 0.936 15.743
HP 6 0.905 15.709
HP 7 0.947 12.609
I % 2=664.276(p=0.00, df=335), GFI=0.835 AGFI=0.800 CFI=0.975, NFI=0.946,

RMR=0.0.0613, RMSEA=0.0640

© 2022 Research Institute of Industry and Economy 31



TFANE T+ ABYPHE L (F 5ol AAEH] ATh <F 5 FA NET AT
g A3 P=0.01 = oA FYAA AW HAIAAE AY Y= AL B &
APom, BE 2e) RAEE FANCE folFt AL B & glol UF B4
< AT = AT

T3k B Ao ZF 7pE ok Fa3 1 EY, AEEA gigk A=
<R o AAE AT

E 5> HATEIIST HBAS
Ader bR bgEd Adey s
=) 214 g B A s °
TEE
A 2 1.000
7

7}l A =

SERRAPY 9.497)

e 0.587 0.566

w2 (9.426) 9.291) 1.000
A By 0.372 0.396 0.413 000
m (5.364) (6.020) (6.441) :
0.578 0.568 0.629 0.667
o=
AL (8.871) (9.043) (10902  (13.579) 1.000
s 0.457 0.595 0.526 0.669 0.634 © o000
¥ (7.102) (11.281) 927D  (16.296) (12.406) :
<& 6> 53 - NWaT - VHBI B A
A B2 u Ad) o= 3
e 0.112+ 0.206% =+ 0.230% = »
Aol BE i) 24 73 0.112 0.233 -
] - 0.063+ 0.230%
Fa 0.182¢ + 0.428 %= 0.332% %
A o) ®el A A &} 0.182 0.327 -
7 w7 - 0.101%+ 0.332% =
e 0.251 %% 0.140%=+ 0.108+

R E IR 24 73 0.251 - -

7 a7 — 0.140 0.108

#<0.90, ##<0.95, *#=%<0.99

32

© 2022 Research Institute of Industry and Economy



IZEHAIO|=AIARY L &2

4.3.1.

;LM. o
=

bl s

S

LISREL 10.0¢] H-$3=AWH(maximum ikelihood) ®H2l& o] &

L=
) N

3

%

o A-gsta,
¥ 2=717.016(p

-
T

33}

W

340,

GFI=0.924 AGFI=0.890 CFI=0.971, NFI=0.942, RMR=0.118, RMSEA=0.068°.&2 1}E}

SO wWEbA, o

df

0.00,

a3,

Sls

groz Au

e

4
=

432. 7}

=
=

Aot A vk He AACHE 1, 0.775, t=9.242)

W

1

B A4 2O 2, 0.234, t=2.957),

A
Al BR HHCHE 3, 0.557, t=7.98D), 7185+ =802 4, 0.327, t=4.095)

o
T

oy
AL

AN

w5 A =0 5,

A <1

A

T
T

1A

o
= H

E

T2

IR

w

|

0.112 , t=1.019), 7}44 o7

R

| A= 6, 0.182, t=1.748), 7} HF (7}

o)A
A |

A7, 0.251, t=2.4065)& BT ZA

el

)

=1 O
TS F

Z o]
b I

Sk

Bo

LS
%

+
ol

oy

)
X

oy
;OO
M-O

—_—

0

N
RO
Mo

33

© 2022 Research Institute of Industry and Economy



<8 2> A2 ZHEZ

0.234(t=2.957)

oo T =
\—// 0.327(t=4.095)

x 2=717.016(p=0.00,  df=340), GFI=0.924 AGFI=0.890 CFI=0.971, NFI=0.942, RMR=0.118,
RMSEA=0.068

% A% 2 Z1golu WA Zadelz Axde 2YstaA s A
o R shge] A9 A7 o) A 23S AT ol AN ¥
o e s ARl AA Ak s FmelEAo|dA wA A
@7} obd BAH Ad BAE A Brn @ 5 Aok 2

wol AR Ad WES FG A doje 0s 2o8 2Agw @
o 2w, 3 O Zadselx Axde FS BAF A BA A
BA ol hF ATE ol TolAA % Qom, 53 A Bre} ARH F
Zo| @Al BAS) Aol B ATE 8 Aotk

34 (© 2022 Research Institute of Industry and Economy



0 =

A

oF 7}y
7 s

S Fhwaz

=
==

JEE)

A, AL

_?,]

oA =F

<

3]

A

[e)

=

3f

A3 gAQd AE A

S

9]

| =8l ol A AR

=

=

=2 A

3

=k
e
o ¢l

=R
A=}
2

YA

51- /K(—)]ﬁ

1

°©
il

7 ALY W

w5 FA &, 748

=

Al7171
Z

I 7_."
601:/51—

Nl

A

e

3l

9

ol Bash 7y

A A A
o]
<

KT o I N e Sl ol R T A NI
o 2K R @R e 'Ry A AR W No " X ™ /O
o 8wy T o2 _Hx 2Py = o %
wg o MRAESOHETERRX DT W (T BT < =)
m%ﬁﬂﬂ%ﬂ@g%%ﬂ&%%c% mMaL_»oﬂ_/wLuf
T T PN p el R Y o A S g
o ®_ o K P g a cx o B s =
z_,m;ﬂﬁ%%ﬂo]a%ﬂ&%%%z_wm ww_aamo@%ﬂﬂ
Mﬂpmﬁ_s&mﬁﬂix%ﬂﬂlﬂuwﬂ BTN g
%O = O 190 =T —
Y s Pt R e d X% WP Egwe Mg
° = T = of T T o 7T N (3 o MO B T
H] T — Al = e ~ Wl o w K X %o
o x o WO o B O W 3 KT w N T
R Y EH SRR M ey ey PTBT DLW
ro d e eZEr o HaphR g TR TR
il LT N (i m] C_* _—Q ﬂ_n o — T ox \_lr_ﬂ X _z_.e _ ‘a./l
T o o B e M T o 25 N PrrelaT
TR B0 X K o = T H 4R B " do
RTET s F o T & LN g A S
oo T Lo — 0 o oo Mﬂim_m% ,%ﬂ,_}o_a__oﬂxé
mo@wﬁ@n%@&ﬂﬂﬂo%mm o " R %@H#ﬁ%mﬂ%
e RET g @y © o d Wy P @
m_ou,ﬂ%ﬂ/lﬂu L%mﬂ@m_n&ﬁh,_@@.ﬁﬁ Wﬂqu_oz_é@
1431__1_?_}91@ ™ NN ﬂ%Am_ﬂLa__onNaﬂMﬁo
T lirgc®d S me ® Y g 7 o g
o_aﬂ,/wo}%_ﬁﬂﬂoouuuuoja%o_ax% o L T
B TR ﬂn}dn;_'ﬂu\ﬂeﬁi LEEL%uawnmoﬂmMo,#
© X F PR e N R = = N T of H
oA A Y R g Ao g Bl o o) o
ISR =l A LA = T Vo= Mo - M
wom BB RgPgSe T 8 e
mﬁin_rmwo_%wamﬂmﬂm;?é:rz_x@z_oq.a dr%m.%%@%%%
IR IR o ST )
~L O 0 ) ! —_ J'J'O
Jodﬁ%vﬁow%lﬂ%ﬁmu%aﬁ%%mﬂq _QMW;’@WWE
o T N Ko MT il ,_tnmo_n: B %.ﬁ _n:lﬂ,;,_du.zo N BB o
O R gy Wse w9 g B N g e B
e A T NN -~ AN N AN U T T Ko
o CER IR GTITITRPAEET IR Y g W
P T UPHRSR 28GR BN g &y ok
e I I T N i T o T R L
H o~ Nl o ® T ~ T o) o o i o "W FTHENT T

35

© 2022 Research Institute of Industry and Economy



9 BIB ARl obd Zalato]= Alxwl o)A HE & Uehdths 2e 22
slofut & Zlolth. =@ Ae) WEL FH] kAL A BE FA FE
AT welmths A9l BRe| ud A} o]RolHek & Aotk = Al
waol bzt F6E A wAS 8] S8 9714 %, AR

= =
AE, 49 ol 5o e 1HE FL7E s Aot

ZARoleha Ba QiEl, B ATdAe] ¢ EREe] B9

o] 3@ T FFAE AT Yol A BEL AYE A2

AL ok b FF AFeIAE A B
2 a7

-O
HE NAPHES Do

=4, A WSl dFe v W] vdEe Xue AE
At ditA oz A el TS vA= Hesd A 7=2FH A, UL
il , ol A4 =4 | ZH&ste Ze & + 3

o 2y 2 AT A 7= A RS 54 5o 29adA a9
of AAsAT= AL S Btk mEbs FF AFodA= AR v

o 2Nt AEZEAE 33
BAFANA ARG IS AA AJERS] FFoly Ao
of I4(perception)d AUYUT AT 7HEH o114, 7S
A JAelA= 14e] ozt AA(reality) At webd = W

o
o
rC
N
=)
ol
N

36 (© 2022 Research Institute of Industry and Economy



ZHAO|ZAIAE W Mel2F v|X MAeln Haf 2HE

oAt EAT 7FsAel M EEUT & A

(dyadio .2 Z4314 &he Zlo] AFe] @retn &
()]
=

A, £ AT HAES f3 282 AAo] Qo] Iuksle] e F{ol whiE gEo]
Atk B A= A9d 2002 T SA CAl W Al &5 7HdEs o
S =Z 3 Zxto|2E UFo R S Th Iy, T ZdAfo|=R AlxEe] WA
AN T 3GATE obd 29AE Hlojd A os Ui R 3 Sl
ol A w53 A3 BA, Ad BRE FA, 7PEHY o5 1 So] =Zd
zpolz Al zvlo] 3] AF2ARE A A3} o7t AL ¢ 9le Zojth FF 2

© 2022 Research Institute of Industry and Economy 37



o
02k
o

EnEs

HEY, & 7T, (2014). ZAxfo|= ZpBEFo] A, A} 7HEHAALG AR v
g WS g vX= G FEHGE S 1A8), 43-54.

AFE. (1999). FujA} - Fuj=}7E 743]1%74]4 E o] BAATY HxE= F5E B

THI} BAEAE TASZE. FEHTA LD, 71-92.
Hkel e (2011). T xfo]| R HH o] 1°J<>l 71 el g ol v X]= kol #3H
AT 3B A GoEd ek

£85, HE L & HAY. (2012). ZAAAfol = AbF el HEARQY WX/ F Yo A2),
177-187.

oMYE & ZEIS & AEF4. (2017). 9)2) Z@ixfo
71 o] Al e} 4G Tl nx|= G
259-265.

e, & o]AA. (2017). T ZiAtol=2 FAEEY ATl AFER o] 7 9]
Coﬂ 2= 9 Aprlase] 2days FA o, FYsksix] 445), 71-91

AWM. (2013). Al ESHEARIA FsoE, FAdFe], vAAAI
A vxl= I JAFSHHY Fay: F2IAE -, oA IS
285), 39-64.

o] &, (2012). DCFR 7 =A| Z#iz}o] ZA kol #3E AT 71 gAte] o F-5 T4
o7 FEYsisix 3A5), 231-252.

o], & Z&u). (2020). “T=ZIE ZH:;H}o
71F 5853 AT n)x|= G o]2A Eo sk v)|wA uF A
73983 A Y Be] g3 A 35 sl

o] x| Y. (2005). AJEX Ex|FZF=3 7pH

Ay AR,
A4, & OW‘H (2013). Z#z}o]= 7P o] Hio tgt #A =Y A FAL
Aol I+ AT fierd Fer5/ =/, 2K5), 1377-1398.

AFY. (2015). Zzfo]= HEo] EA|A|~EHoo] BBl Ao} 7]3]F2]of n|X|+=
T HEAHY 24 F9E TSR AAUEw HAE.

SHAIY, & 7749, (2008). Zaixlo]|= A|2E] FAAd o] A3l A gRlef H3H

ZHIA 2] gPBRAN 2EoZ 191) 35-60.

|z JhEse] ZEuy BFol
B AT SPIH=ET], 76,

N
fol
i
o\
>
(o
ﬂllﬂ
1o
D)
N
N H
olr
oy
o
R

o)

S

-

38 (© 2022 Research Institute of Industry and Economy



It|

HRIO[ZA|AE LY &QIEF 8™ Mol HHef ohE

2748, (2014). ZTeAzpo|= Bie| Ex) A 2w o] spye] 7]55el0) b
Q3 AWAF 2AEHe) 2AFY SEEFIS LD, 21-48.

ok
4
NN
e

rr

ST (000, FEARYS BEL, 25 L Aol BI AT FEHF
Z1), 93-110.

S, & WY, (2008). BHESAYO] Talzol = Alzwle] AHEHT AUS
&

Wl
3 At mR= Y % o777 133), 55-17.
o] 3. (2011). B2B A1l A 9] Au) 2 oA o] BAA o) n|x]= Fak
dAZ aRle wiES 4. FEHT5 164), 65-93.
Abdul-Muhmin, A. G. (2005). Instrumental and interpersonal determinants of

relationship satisfaction and commitment in industrial markets. Journal of
Business Research, 5&5), 619-628.

Anderson, E., & Weitz, B. (1992). The use of pledges to build and sustain
commitment in distribution channels. Journal of marketing research, 290),
18-34.

Anderson, J. C., & Narus, J. A. (1984). A model of the distributor’s perspective of
distributor-manufacturer working relationships. Journal of marketing, 4&4),
62-74.

Brown, J. R., Lusch, R. F., & Nicholson, C. Y. (1995). Power and relationship

commitment: their impact on marketing channel member performance. Journal
of retailing, 7I(4), 363-392.

Chiou, J. S., Hsieh, C. H., & Yang, C. H. (2004). The effect of franchisors’
communication, service assistance, and competitive advantage on franchisees’
Intentions to remain in the franchise system. Journal of small business
management, 441), 19-36.

ok
ox
o
sao x

Churchill Jr, G. A. (1979). A paradigm for developing better measures of marketing
constructs. Journal of marketing research, 1&1), 64-73.

Daft, R. L., & Weick, K. E. (1984). Toward a model of organizations as interpretation
systems. Academy of management review, 92), 284-295.

Dalton, G. W.(1971). Motivation & Control in Organization. in Motivation & Control
in Organizational Behavioral and Human Decision Processes, 642), 117~132.

Das, T. K., & Teng, B. S. (1998). Between trust and control: Developing confidence
in partner cooperation in alliances. Academy of management review, 233),
491-512.

© 2022 Research Institute of Industry and Economy 39



Dwyer, F. R., Schurr, P. H., & Oh, S. (1987). Developing buyer-seller relationships.
Journal of marketing, 5K2), 11-217.

Frazier, G. L., & Summers, J. O. (1984). Interfirm influence strategies and their
application within distribution channels. Journal of Marketing, 483), 43-55.

Ganesan, S. (1994). Determinants of long-term orientation in buyer-seller
relationships. Journal of marketing, 582), 1-19.

Gundlach, G. T., & Cadotte, E. R. (1994). Exchange interdependence and interfirm
interaction: Research in a simulated channel setting. Journal of Marketing
Research, 31(4), 516-532.

Gundlach, G. T., Achrol, R. S., & Mentzer, J. T. (1995). The structure of commitment
in exchange. Journal of marketing, 541), 78-92.

Han, S. H. (2017). Effects of cooperative orientation and relationship power on
conflict resolution strategy and relationship performance. 7he Korean Journal of
Franchise Management, 82), 17-24.

Heide, J. B., & John, G. (1988). The role of dependence balancing in safeguarding
transaction-specific assets in conventional channels. Journal of marketing, 541),
20-35.

Heide, J. B., & John, G. (1990). Alliances in industrial purchasing: The determinants
of joint action in buyer-supplier relationships. Journal of marketing Research,
2A1), 24-36.

Heide, J. B., & John, G. (1992). Do norms matter in marketing relationships?. Journal
of marketing, 562), 32-44.

Heide, J. B., & Miner, A. S. (1992). The shadow of the future: Effects of anticipated
Interaction and frequency of contact on buyer-seller cooperation. Academy of
management journal, 3X2), 265-291.

Homburg, C., & Stock, R. M. (2004). The link between salespeople’ s job satisfaction
and customer satisfaction in a business-to-business context: A dyadic analysis.
Journal of the academy of marketing science, 342), 144-158.

Johnson, M. D., Herrmann, A., & Huber, F. (2006). The evolution of loyalty
intentions. Journal of marketing, 7%2), 122-132.

Kelemen, M., & Papasolomou, I. (2007). Internal marketing: a qualitative study of
culture change in the UK banking sector. Journal of Marketing Management,
237-8), T46-768.

40 (© 2022 Research Institute of Industry and Economy



= | l.olXAlAE-II |_|.| x1|o|5l=' H[I‘I Al_

[Ny

Hoolnt ey oHx

Kim, G. H. (2010). A study on effects of restaurant franchisor’ s control and support
upon conflicts and franchisees’ recontracting intention. Anyang, Korea: Thesis
for Doctorate in Anyang University.

Kumar, N., Scheer, L. K., & Steenkamp, J. B. E. (1995). The effects of perceived
interdependence on dealer attitudes. Journal of marketing research, 3X3),
348-356.

Lee, J. H. (2005). Effects of restaurant franchisor’ s control and support upon
keeping of identity. Seongnam, Korea: Thesis for Doctorate in Kyungwon
University.

Lingle, J. H., & Schiemann, W. A. (1996). From balanced scorecard to strategic
gauges: is measurement worth it?. Management review, 8%3), 56.

Vazquez, L. (2008). The choice of control devices in franchise chains. 7he Service
Industries Journal, 289), 1277-1291.

MOFCOM..(2019). Ministry of Commerce People”’ s Republic of China Retrieved from
http://english.mofcom.gov.cn/ Statistics Korea.

Mohr, J., & Nevin, J. R. (1990). Communication strategies in marketing channels: A
theoretical perspective. Journal of marketing, 544), 36-51.

Ouchi, W. G. (1980). Markets, bureaucracies, and clans. Administrative science
quarterly, 129-141.

Payan, J. M., & McFarland, R. G. (2005). Decomposing influence strategies: argument
structure and dependence as determinants of the effectiveness of influence
strategies in gaining channel member compliance. Journal of Marketing, 643),
66-79.

Ruekert, R. W., & Churchill Jr, G. A. (1984). Reliability and validity of alternative
measures of channel member satisfaction. Journal of Marketing Research, 2I(2),
226-233.

Singh, S., & Ranchhod, A. (2004). Market orientation and customer satisfaction:
Evidence from British machine tool industry. /ndustrial marketing management,
332), 135-144.

Ulaga, W., & Eggert, A. (2006). Relationship value and relationship quality:
Broadening the nomological network of business-to-business relationships.
European Journal of marketing.

© 2022 Research Institute of Industry and Economy 41


http://english.mofcom.gov.cn/

A study on the relationship between the preceding
factors of the chain headquarters vision in the franchise
system, transaction satisfaction, and performance*

Lee, Changwon?
Woosuk University Business Start-up Education Support Center

Abstract

The Chinese franchise industry is growing rapidly. And Korean companies are increasing
their presence. However, the risk of companies hoping to enter China still exists, and the
failure rate is also increasing. This is due to the lack of research on factors such as chain
headquarters and franchisees’ conflict and transaction satisfaction to improve performance
within the Chinese franchise system, and the chain headquarters’ vision and influence to
improve transaction satisfaction and confidence of franchisees. The purpose of this
research is to examine the satisfaction of transactions between the chain headquarters and
franchisees to maximize performance between the franchisees. It also looks at the vision
of the chain headquarters, the relationship of transaction satisfaction, the vision of the
chain headquarters and the relationship of influencing factors. As a result of this study,
we found that the level of chain headquarters control, the degree of duty recognition of
franchisees, and the efforts of franchisees all affect the vision of the chain headquarters.
Second, we could see that the vision of the chain headquarters, the level of control of
the chain headquarters, and the efforts of the franchisees to influence the satisfaction of
the chain headquarters were all statistically significant. Finally, the relationship between
the performance of the chain headquarters and the satisfaction of the chain headquarters
transaction was also significant. Therefore, in order to maximize the performance of the
franchise system in China, the level of chain headquarters control over the vision of the
chain headquarters, the degree of mandatory recognition of franchisees, and the efforts of
franchisees should be accompanied. It was also seen that transaction satisfaction levels
should be raised through clear message delivery of the chain headquarters vision.

Keyword : Chain headquarters control, Characteristics of franchisees, Vision of franchise
headquarters, Satisfaction with franchisees, Performance of franchisees
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