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The Effects of Salesmen’s Emotional Intelligence on the Creativity,
Job Satisfaction, Service Orientation in the B2C Marketplace*
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Professor, Department of Franchise Business Administration, Jangan University

Abstract

The purpose of this study was to investigate the effect of salesmen’ s emotional intelligence
on the creativity, job satisfaction and service orientation in the B2C marketplace. A data were
collected from salesmen in insurance company of the metropolitan area and Choong Chung
Province with the questionnaire. To test the hypotheses, using SPSS 24.0 was conducted for
272 respondents as a sample collected. As the result of the analysis, First, the emotional
intelligence factors(self emotional understanding, other people emotional understanding,
emotional utilization and emotional control) of a B2C Salesmen had a significant effect on the
Creativity, This means that B2C salesmen’s understanding of their feelings, understanding other
people’s moods and emotions, using their own emotions to fit them in a variety of situations
by adjusting their own emotions well can have a positive impact on trying to solve the
problems by exploring new approaches and methods in a business site with many diverse and
specific needs. Second, it has been confirmed that the Creativity has a significant effect on
the Job Satisfaction. This means that when solving problems with differentiated ideas and new
attempts, they can be satisfied with the idea that they are growing on their own, that they
can promote self-esteem and help their career. Third, it was found that Job Satisfaction had a
significant impact on Service Orientation. This means that the Job Satisfaction of the B2C
salesmen means that they can try to reduce customer inconvenience on their own, collaborate
with colleagues for better service performance and always do their best to meet the needs of
the customer. The results of this study may provide a practical basis for B2C salesmen and
corporations on how to utilize emotional intelligence for business success.
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