Asia—Pacific Journal of Business & Commerce (2019) 11(2), 91-120
https.//doi.org/10.35183/ajbc.2019.07.11.2.91

7191 OIFEIS] JHQl 23 Sigk0| OHAIE M JH
oigkoll O|X|E Fako| ZE A7

x * %
OI-

r 1

o A

71 gl 74

1ok

=

Received 20 May 2019; Revised 11 June 2019; Accepted 04 July 2019

r2
4, !
o
N

14 UM]EM 7%1 Ml =8t O%‘%kﬂ TR 8n AAE Ak A" A= N

1R e - i P A < Bl o 1= R
iﬂﬁlL ‘OHLM 84 FY 24 F8 Q% 7@/\1 Q2 7hx ex'm AR
A=, 8 A, AFdAelA A
& "HIH P 7%1 M #3h o=

®og
12 o

RN
ol
o
32
K}

2

o
o, [Q
RUNLUEEN

ol
ol
d
h=)
-4 X
oX,
dg
—
Do
(@)
(@)
o
filo
=
o
(o
fr
e
Sl
o
1t
>,
ol
ol
2
o o -
rO
Y I
N
N
m>~
o
ofN
filo
o
ol
ol
_&
—U
NS
ol
o
i
ol
)

[kl
b e
4
uit=]

4 rUIO
o
o
o
2

o

e
-+
N
il
N
=)
rle
o5

3 2o A, 719 v Q) £ Sare v
o mejgrh B4, Y 3 oo
sHolak ek, AR, WAL b N9 Bah o
14w 24 Bt 28 4L e 3
|

ol
2
ro
o2
oLt
o
=)
rlr

i
X

o of 2
3

o,
o
o

o 2

18 18 oo ol

o ok
o

FAGT olu ALl AT FUAFAL FFF. o] EFL 20199 Arlustm AT

h] in@kyonggi.ac.kr

(© 2019 Research Institute of Industry and Economy 91



X
o
|-0 |

The Effects of Marketer’ s Personal Cultural
Competency on Marketing Strategy Executive
Capability*

ChangHyun Jin**

Department of Business Adminstration, Kyonggi University
Received 20 May 2019; Revised 11 June 2019; Accepted 04 July 2019

Abstract

This study attempted to verify marketer's cultural competency as well as the causal
relationship between marketing strategy development capability and business performance.
The sub-substitute of marketer's personal cultural competency in the study comprised as
physical, creative, receptive, mental, and spiritual factor. Product development, price strategy,
distribution channel and communication development capability are treated as the
sub-components of marketing strategy development capability. The purpose of the study is
to explore the relationship between cultural competency and marketing strategy capability
and business performance.

Organizational culture 1s examined how cultural competency work as mediating role. The
study have conducted surveys targeting 1200 marketers. As a result, it is tested that
components of cultural competency are closely related to marketing strategy development
capabilities. Also, the sub—components of marketing strategy capability shows that it effects
defining business performance. Finally, organizational culture had moderating effects when
components of cultural competency are closely related to marketing strategy development
capabilities. Based on the results of the research, we can not only suggest academic
implications but also plans of what and how to utilize for creative economy and marketers
and enable corporations.

Keyword : Cultural Competency, Organizational Culture, Marketing Strategy Development
Capability, Business Performance
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719 OPAES 7 =3F FF0| OMAIE d= 7T IOl 0|x|= Fol| &g d+

0!

A3 FAA ol FA eIy Feojd sHor FAHL vt & & UvH(RE, 2013
ol dHl, AF, 2015). 71w 7|l HEE A FA ) AF A Aeol= HE E
AskA Gevh a2y i FoH TEe xdets T3 A7l i A= v
sttt ARt oz Fike FALEY ZHAe AEAA, 8L = et dEst
= Aot (Hofstede, 1984). 3k A3 A= AdFA ol 7HAAAES &dst
=d 71xE Alests Aotk 3 dFolgts A2 oW A FAdEe] wEE A
Aeta 7hed g e el & ¢ Adnh old AoE nys) & W AL, £33}
A wieto]l =W 3t J#FS wekRE FAF A7l tt2va 3 4 gltk(Martin,
2002; Reiche, et al,, 2009). &3} &l izt Nd2 L34 A2olM =22 5 Ao
Bourdieu(1986)2 =384 2H2e] 7idS AA 7HQle] 7HA o gl Aoz 4 A
Aol sl vt =rE AL 3 e 9%e A At De

Graaf & Kraaykamp, 2000). &3}¢} o+ A% 993 =42 Holof st} 17

I dgezZAe 13, E7EAY ey L3R FEE T AT (Rychen, 1983).

3k A= JHSdo] Aol A ©ed BEATE obd dF o EyojolmA HFHo]aL

SEHow Rl /\g/\}ol_ A8t 5 9= Fxate] A 4 9= dFoz A
[e)

Rl

THEE 2 T MO

2.2. IHAIE HE MY S

AEA vARY 9 29l drt A ool 7S Fols o, Al (product),
7}4 (price), {5 (place), = ) 5 4PE ovlstH, oj#jt 47h#] W)
g22s A pAE 9 2E 4P's 2ol shi=d(McCathy & Perreault, 1987), o] & g
PHAE g dERe] ey A A w9 Had Aoz FxHm )
Y w o] 7 24 L dem o] wE g2 JEvEe 4
HjA F el wE mH ‘11/\ Hefe] doAd®: Bausol UATH(HFTH, 1996). Parks
and Zanger(1990)+= 7} L A o7 AEste] AH|A WES 203}

rO
o
l‘_‘qi

(© 2019 Research Institute of Industry and Economy 95



AA y o 71 v O A
df41 sk 4= 2l th(Parasuraman et al., 1996).

U}ﬂ]‘% 2 89l F M4, AX on A, wAY, TtARFo] Bille FAHLE FEFES
Ao s, =2 45 9%, viAE &5 v npAE g5 35 &5 2 A}
3|ist dF o] HAE AR dAAQd IS vA= AoE YEFSTHHoeffler
& Keller, 2003). v}AIE =~ 9¢l BAE AT HHy AFoA A2 AF 7|
A AFE Wk A3 BUE, AF HFo] RiE TR JegS A= Aoz e
WYt Andrews & Kim, 2007). £773(2008)2] Ao vlA® =~ @Qlo] &= o
4 aAgA WS Fohal sk mpAIE = 821 JHAE, AR, frE, TEREA
&> oHREo] AlFolyt AR AE Fufstal =7]E whSo] WS A Ao 9l
ARRES] AAA v THE, AE, A, AER Y £o® yEyn AgA R
LA A= AER, AE, Fh FH Y TR JTFS A AoR =y, v
B g 382 719 Aot 2 o] . uiAR "] Holrt 7 749
A ato] o e JS nAEAS gotste ATE 71 dFelA 2 Quz) Qo o
o A At A o] 7IdA e mAY Ay 794 et WS A=) 9l
o AEsHA AEE ZaUF (A E S, A&, 2005, Jin, 2015, 17, Kemper et al.,

9
2011). AR A= FE2 7199 A9 A g ddAe 7 Ao AvE g
A HCavusgil & Zou, 1994; Okoraofo & Russow, 1993). 714 A¢] mAE A F
& A, e, TEEA JdY PR FEste] 7
o] 4] 9] ’“49}4 AAE vttt (Jin, 2015, 17, Kemper et al, 2011). 7]&9] A+
= Ta7|9Y A" EC] ZHX mA" Aol 71 Al viATA Aok A
Axo] vt At 7199 A gdsitha B 5 ok v AFA A3 Sl A
g A= %”3% ntAE = A U A el 7 VR AdEFe=R
T Utk ol #AAA TIFA ] wHAY w2 AL AFE wpAE HdEAEe] o)A
a3 g oAtk & vA" dER AL e vhAE e iAo ] o

odh

_

g

o O o
Al @ Aol 7] RAATE stRoR Ak ol A9l 494
oA AEhEd A AR, e wE wu, Auz wmEn F)olt
(Reichel & Haber, 2005). 4447l hat Ao Ediz 7199 Z9H e FA e
d AT wek obge Zge] g, 2AQE] dF BY AR, A AR 9%
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719 OPAES 7 =3F FF0| OMAIE d= 7T IOl 0|x|= Fol| &g d+

e

T oo X%t v 719 AR dirdoE ARA Aot a4 A, A
A gaet mAQFA AR 7T ¢ vk (Stuart & Abietti, 1987). B2 AT A=
71gel AARAE=EAN SFLdAF 93 FE Yoty fs THE SUHE, WE St
&, Ed, =59, ANFAFTE, T8 AEZROA, ROL ROE) 59 HEFAZE ALE
st S Aeksta JtH(Murphy et al.1993; Westhead et al., 2001). t}& StA &2 78‘
FAHE SASt=H AFB AN AFAFE, AFE, HAE R AF g4 agn
o FALEY 22 ALY A v HoR VY AS A §lo] Egtu oo} T&E‘r
1 F439 tH(Venkatraman & Ramanujam, 1986). 71919 A9 MES =AHeHA B
= A2 =34 JrrE &8 th(Kohli et al., 1993; Narver & Slater, 1990). ©]
H EHATE EQE B AFgAE 7199 AAABE v AFEH BANA trEaxt
SO} (Stuart & Abetti, 1987, Venkatraman & Ramanujam, 198, Zarhra, 1996). H] A
A s 7=l ATl AAE QA AFe AT, AN, A, Bas
A E F AR sto] BIAHAE TAHLAE AAR 3l

AR & Z3E olslsty] A8l 3k Y va A7 H 838 Hofstedew
gk b At AAAR Hos AR doha webal wiket s SAAR] AA F
old 3 g4 X gE oF FgF Fobs TESAL +AT ¢ ojof vt FAS
TH(Hofstede, 1980, 2001). &+ vete] £she Abgo] Aolrtm Ad&r7te d=8 &3
AeS W o] FElAA AAH Zraodlow FAHETL dATHBond &
Forgas, 1984; Hofstede, 1980). ¥3lg}t= golx= =7lef dx4° 4+ Qv 2& =35
7E QA A g e o] 7ERl 34 5A S E A o] 7] wjiLo|tH(Dawar & Parker,
1994; Leung et al., 2005). =3t= oW <17F Hoo] F5H 7IX#AY HEE 7|Ede=
3¢ FAMME R, SE 4, AR A AAIE AAE F Ade BAAH AZEOE A
3ok (Hofstede, 2001; Moller & Eisend, 2010). w3t I FAYEo #AAls =44
A s ot FHE gujel BSS FESE d =w°] ¥ =2 (schemas)S Al
Tero e Al PAHS Fstth(Eisingerich & Rubera, 2010; Roth & Moorman,

A2 T F9Bze] WEe /1A RE Fok Al & (innovation) & &7
st Qks Rolth A MAbe sk BalAE Y BF &M 2H THAE] s
24 Ea7h AEstn Aok 2488 9@ Fadol UrHE AL x4e 553
AAA 719 AAEe @ Aho] ¥ wFelr ofd W FHUF] A4 3
e Frteltt EPE #8sE AAUH FAS Ad FoHeln FEH ololr)
ofu} A4 Aol ATk Rolth old wsiel tigar] sl =A BN W
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st& EAStaL gtk A TS <

g 7l IS ey EAo 22 FALEY MHAY o, Ald 58 2F
gt} (Light & Keller, 1979). o]& 7|dAE #Z23 ts
A stes oA A9 HeAds =71 i
Kottler & Heskett, 1992). dd] &9 F+AHYELS
o ZoAdolwt A AL LA W o
g e ol A 24 AL W=+ Tt
1995; Puccio & Murdock, 1999). 7191 ¢] mAE A 1A+ o' 7]3]
7b =7y EA A Folodvte AFErntE AH uddA Foo B s ok
1 H]go] Eolxtta 3t (Keillor, D’Amico & Horton, 2001). 2 ¥3}9} 7149
B el BAE VEY AT Ay sttt #Foe 29S By UoT =
stE Algete 2HAE FAEAYEY 97837 =4 YERE S Denison, 1990).
wote 7R 2AAE FAAYEY FAF wFo
T A¥E BATHEA, 2006, BFAAE 2005). A
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3.1. 7td4¥E

7)€ Ao HZo] 2AFE= A oo 2= g ol et
g Stk el A m=old b o] 3t e #I MAYPAFES S HY I
AFe Ay, Fo, &, A, 7tA 84 oW xHeo ARES At &,
Ay WE3E Age = Jgri(AF, 2013; Dierkx & Cool, 1989, Ford & Gioia, 1995;
AFL 58T F9olA Hoju dAdi= WA Aol
Adkel AR FA| Aol FA ol oA FHow S4sta vt & 4 Ak A
o] 7M1 53T £33t gFS mpA" dEf D Ao dgadds deled T8
. EE Bk o =Fo] 719 Bd8ed = &
BATH(AE A, &, 2005, Jin, 2015, 17, Kemper et
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e

TAS] T 127) FdE o= &3
740“*4’EL SAs7] fE A 7S EdATE vtE R s tH(Stuart & Abetti,

1987; Venkatraman & Ramanujam, 1986). 7] ¢

A e el ERH o R sty doA= VY HF 734 O]ﬂr R

= VIEHeR AFH Aot HAFE AR o] HE

(Stuart & Abetti, 1987; Venkatraman & Ramanujam, 1986). ¥ A Jol A= 7149 A

FRre, 794, AN, BAEIAE Fgdd e S ARE SAARE ANES
of FgAd el e A2 N FES AT (Zarhra, 1996). 22w 3k= 3 229
A Hols F538tal a3 Py A3 dE FHom Aostua I 22w
stoll digt AwdE SAS 719 dTeA AlEE @5 *}33} At AT
g =3 st el w3k ada A w3tE gEstel & 167 @5 or A
slo] =4 3R tHGoffer & Jones, 2000; Martin, 2002). 7]& 2] ?i?‘oﬂ A AbEE 3 B
dol Aes FEEs 2 A9 A AFAse] S-S UAE 53 HEE AL

£ 120099 719 pAEe] ¥ Amol Felsislrh Aol g 7
B, w2t 870(73/ I o] 330 (23%) 0.2 FAAEATE IRk o=z
200 ol FaF ExH Ao el tiiEE %%X}E‘ of) &}
At Aew EANUG. SUALY GTE AUA, wE,

v, Mulx A8kt For yeigth 3JAF %—?j% T 109olA 50 el =
6007 (50%) o= A
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CH 1> B=29| §4
F=(n=1200) HlE (%)
Sex Male 870 73
Female 330 27
20—29 year 462 39
Age 30—39 year 364 30
40—-49 year 238 20
Over 50 years 136 11
High School 218 18
Education College Level 549 46
Graduate Level 433 36
Electronics 118 10
Transportation 90 08
Machinery 98 08
Furniture 96 08
Industry Construction 115 10
Clothes 123 10
Wholesale 304 25
Safety 166 14
Petroleum 90 08
10 below 184 15
Employers 10-50 600 50
50—-100 416 35

B AMEHE =¥, EEUS agla 28 WEd giek AFE BAS dlo] 1
A= ot Az % b3 & o)
A= 798, el Q4F. 904, T8 LeAav. 87, GAasE. 899, 1Elal THA 8 A
7892 e wiAR Ak s

fre AEe. 867, 218l AFUYAlel L. 899,

o
oX,
_E
r
J
B
I
G
=
BN
>
M
o b
=N

b

oM g = o fT

SHol e AEAELS Ry
A

Ak Els
A, 71 ATl A ARgE AEEES 2 AT FgEA £ RSk
A QA S AA 1 u3A HEe ot Aol v
Hwang, 2002; Sohn & Choi, 2013). o}# <% 2> ,
Al AT A E] Tk QAFEE 05 oS FAska, §HAAH QRS st

94 2 VR AL seshach

o
1
{
2
2
o
0,
L

Ty

223 (Jin, 2014; McMillan
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719 OPAES 7 =3F FF0| OMAIE d= 7T IOl 0|x|= Fol| &g d+

(H 2> 398 Q&

o "1

5 27t

Variables ltems  Factor Loading z Cronbach's a el el

Engf .816 21.390
Eng2 .813 21.482

OllLA X[ (4) .798
Eng3 .597 14.429
Eng4 .584 13.365
Creal .738 18.249
Crea2 .798 21.254
) Crea3 .753 20.858

&2l (6) .904
Cread .804 20.908
Creab 776 21.281
Creab 126 19.018
Recep1 727 19.554
Recep? .890 26.568

220 Recep3 .871 25.446 67 045

Recep4 T74 21.033
Recepb 817 23.133
Recep6b .691 18.308
Menf .763 20.690
Men2 .889 25.777

HA(5) Men3 .858 24.879 .899
Men4 142 20.325
Menb .802 20.342
Spir1 .853 25.013
Spir2 .851 24.785

ST Spir3 .835 23.061 .789
Spird .800 22.188
Spird 615 15.441

KMO=.923, Bartlett's Sphericity Test x2 =10126.0(df=147, p=.000)
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(E 3 &4 el 24 Z
Variables ltems Factor Loading z Cronbach's a
Prof .816 21.390
HIE7HH3) Pro2 .813 21.482 .798
Pro3 .597 14.429
Pri1 .738 18.249
714 HEK3) Pri2 798 21.254 .904
Pri3 .753 20.858
PlaT T74 21.033 867
7 M) Pla2 .817 23.133 '
Pla3 .691 18.308
Com1 .858 24.879
LA O] (3) Com?2 742 20.325 .899
Com3 .802 20.342
Man1 .851 24.785
Man?2 .835 23.061
Rl Man3 .800 22.188 789
man4 .615 15.441

KMO=.913, Bartlett's Sphericity Test x2? =6666.2(df=66, p=.000)

<H 4> TEHS elzM A4

Variables [tems Factor Loading z Cronbach's a T =5t
Eng1l .816 21.390
- Eng?2 .813 21.482
shg] .
4) Eng3 597 14.429 798
Eng4 .584 13.365
Creal .738 18.249
Crea? .798 21.254
Vil )
() Cread .753 20.858 204
Crea4d .804 20.908 940
Creab 776 21.281 ’
S| (4) Creab .726 19.018 867
= Recep 727 19.554 '
Recep?2 .890 26.568
Recep3d .871 25.446
Recep4 74 21.033
o
A (4) Recep5 817 23133 903
Recepb .691 18.308

KMO=.934, Bartlett's Sphericity Test x?2 =9417.6(df=120, p=.000)
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719 OPAES 7 =3F FF0| OMAIE d= 7T IOl 0|x|= Fol| &g d+

B A e FH BdALe AEvE 49 (Cronbach's alpha), A79%¢] £33 Al F
T (composite construct reliability)®} Hir&AF F= ZFHAVE: Average Variance
Extracted)ol &3&] #H7lsta i gl FANEY ATTAES HAEA =& g

C EL TR R

0

FA]

5 Reld & E MEL R

Efl
HI

<

O O /= |
Concept ltems Composite Cronbach's a AVE
P Reliability
ol x| 4 1929 798 702
ol 6 941 904 729
235 48 6 926 867 679
PSP 5 917 899 628
THX] 5 1949 789 764
M= 3 1940 798 725
07 El plee 3 934 904 645
x2
L SE 3 912 867 689
Z 3 964 899 796
AA N1} 4 932 789 801
ZR23| 16 904 910 745

W BYEE 4357 Astel 1) ARl 22ke] AVESH 10749 gA8el 7
#& vastgeh. 9<E 5>% ofd) <E 6>o14 FeAF AF %

(g0 FRAEA 29 gud Arks AL ¢ 5 Aok RPN 23 RAVE)e)
o

4
H
BE TAANY % ABASE AF ) mek Aok

jud
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AV.E 1

Vari

702 1.00

UIIEPN

165 1.00

729

162 228 1.00

679

0l0
<k

148 499 288  1.00

.628

KO

764 247 343 179 351 1.00

7k

645 .231 .354 288 .454 377 1.00

=

A

732 189 493 362 .508 .370 .499 1.00

e

689 243 340 .356 .398 .302 .342 572 1.00

e

67 37 344 170 73 132 224 222 1.00

796

1.00

225 238 443 193 212 263 295 223 192

.685

0

xxp< 0b(correlation is significant at the 0.01 level(2-tailed)

i

%A 7]

=
=

¥ B} = (discriminant  validity)

&

~

;O\_
o
il

~
o

o

ol

0

o

IH
<

A7

5.2.

w

Ao ATk

Atk &

=l

&

i)
ﬂl
el

ﬁo

B

ol

2
V

No

~
file)

AT7H 191 w3 g% vHA"

.
=3}

22.828, p<.05).

= A AN EESE dEAT B=. 629, z

o
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8l

iod

[anl

o

7|9 OPAES 7 =3F ol Ot

18.640, p<.05).

Z2A B=551, z

37 A&
o

Aoz A AT

21.242, p<.05).

B=. 601, z=

PN
T

cER
AF7HA 291, PHAYATAY 4

7

e

A= A

ul A g

8.333, p<.05).

Z2A7 B=318, 2

‘ao

el

7.030, p<.05). vHAIE

Ag B=.250, z

A4 B=.202,

5.533, p=.046).

Z:

z—value

A=

ol
KK
I

A=

ol
KK
H

Paths

.000

22.828

.860

.629

=

A

.000

17.877

123

535

e

.000

18.640

729

551

A

4

ar

H1-3

.000

21.242

774

.601

.000

8.333

gt 318 .386

M=

H2—1

.046

2.668

193

159

.000

7.030

342

250

gt

A

H2—-3

.000

5.533

295

202

H2—-4

x? =11782.2, df=452, p=.000, GFI=.950 CFI=.963, NFI=.928,

AGFI=.891, NNFI=.950, SRMR=.083., RMSEA=.052

Model Goodness of Fit:

*p<.05, #Standardized(Unstandardized Coefficient)**p<.05, #Standardized(Unstandardized Coefficient)
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719 BEAES] 7Y

ro

=8F Ol 0T A= T IO 0|=2|= J

e

e

g k] QA AFgYAA Nt FEgS nH w FZAEs I 249
S sl Aow =yt EEsE AEASF B=421(A)/587(a1), Ax?=8.729 p=0.001).
9l

AE Aol AGAe] GG VA W 2R

.

3t BEAT B=.323(A)/376(11), Ax
?=12.671, p=0.000). "IAE A= Jpdg e FAAR 4R AR Jto]l P el
FE= A W 2AZIRE 2d9ES e Adew

=.009(A)/.011(3L), Ax*=6.530, p=0.010).7tAI® H=f A Fe] FH840% #F5 A
Aol Al &S VA W 2AZIF 2L S = dew

stel AEAF B=256(A)/.282(31), Ax*=9.215, p=0.033).7F AW ek /Moo +

Q
v
0
N
ox,

B po AN

220 AFYA A ste] g el ¢S v H w 2AEsF 2HFTES =
o7 EHyuti(EF3d AEAST B=.327(4)/363(a1), Ax?=8566, p=0.001). ZA} Z
e} ThA A E A Eae] AAE AL e AT gigk 1 2AE3 F
I A 28 A Alolof] AEzE a7 At AFA o] EIF AT
(E 8) XAZ3519 xHEFI} =AM
x5 HdEA
7+ e A x? Aol A& p-value
H3-1 23->HE 498 .387 4x? =7.634 .000
H3—-2 23->7A =5 576 542 Ax? =0.346 523
H3-3 E23l->d = 562 437 4x? =8.743 .001
H3—-4  23-># 587 421 4x? =8.729 .001
H4-1  HEZE->43} .376 .323 Ax? =12.71 .000
H4-2  71A->A3} =z 011 .009 4x? =6.530 .010
H4-3  zHE-—>A2} =2 282 256 4x? =9.215 .033
H4—4  #A->MT} .363 327 4x? =8.566 .001
nksl=: x2 =109.0 (df=138), CFI=.963, GFI=.956, NNFI=.900, RMSEA =.057
X E x2 =123.9 (df=143), CFI=.952, GFI=.943, NNFI=.878, RMSEA =.079

*p<.05, #Standardized Coefficient, n.s(none-significant)
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