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Abstract

This study develops the Korea E-mart stores Satisfaction Evaluation System by referencing and
modifying the model of ACSI(American customer satisfaction index) and ECSI(European cus-
tomer satisfaction index) which investigated the situation of Korea E-mart stores. The results
show that the student consumers which are form china satisfied with Korea E-mart stores well,
emphasis on service quality and product quality which is batter, have confidence in Korea E-mart
stores, the student consumers in high expenditure levels emphasis on the corporate image of Ko-
rea E-mart stores more. This study makes sense to explore the consumers’ satisfaction which are
live in foreign country, and the results provide references to the development for Korea E-mart
stores.
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