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Abstract

The present study tried to verify if the endowment effect would be enlarged under the
situation of self identity—threatening. It was investigated if the endowment effect for
Korean products would be intensified under the situation of Korean ID-threatening and
if the endowment effect for foreign products would be intensified under the global ID~
threatening situation. It was also examined if, under the situation of Korean ID-threat-
ening, the endowment effect for Korean products could be intensified when Korean ID
would be primed, whereas it was explored if, under the global ID-threatening situation,
the endowment effect for foreign products could be intensified when global ID would
be primed. As objects of experiment, Korean— and foreign-made ballpoint pens were
sampled out and experimentation was designed in 2 (Korean and foreign products) x
3 (basic, threatening and added priming). ANOVA was conducted to find the results
as follows: First, an ID-threatening situation exercised positive impact upon the endow-
ment effect for ID-related products owned. Second, few significant increase was confirmed
for the endowment effect of the products owned under the both domestic as well as
global ID-threatening situations in which both domestic as well as global ID's were
primed, respectively. From the Additional analysis, it was made known that no significant
difference was disclosed in both intended selling and buying prices between Korean basic
group and Korean ID-threatening group. Such results definitely implied that the intended
selling and buying prices of Korean-made products used to be fixed differently depending
on individuals under the Korean ID-threatening situation so that it seemed impossible
to explain the increase of the endowment effect for Korean-made products just by a
single straight change of either intended selling price or buying price. Another ANOVA
showed that there was no signifiant difference in the intended selling price for the foreign—
made products owned between the basic and global ID-threatening groups, but on the
other hand, there was significant difference in the intended buying price between both
groups, suggesting that the endowment effect of the foreign-made products was caused

by the difference in the intended buying price as the global ID was threatened.
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Al A5 2 Tl AR
7B 495.12 423.17
ik B AP 516.67 404.76
AeF7H 555.95 422.62
7183 558.535 478.05
il AR 558.335 426.19
A 548.81 408.335
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Pe]  AolI9% AT o
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B N xF = =E
R s -

FE
Hoj 71 143902 104997 016398 110761 177044 8776 40 0.000
Tzt
<3 2>0lA K ko) o] g4k Edlle] At a s Aujy Tl 7h = Ha 143902
(t=8776) 2.2 ZZ =Tk

g2}
- A ]’ S o
gz 37 Aolelosn ATt o j'rj
Bt S N - c HE
= ozt ElEls s

)=akE
Fojzl- 160976 148118 023132 114224 207728 6959 40 0.000
Tz
<3 3>04 Be nhe} 2ol &4k B3] A= Ht 1.60976(t=6.959) 2. & 7
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M), 2MA7} Ale) &8 Pkt BdE Dol 9

xatE ool Feks 0lXl= xfote| IFnt HMato et o

7450 AAs= X ETr1A 71
ol BT B¢

1

Aolg %

Arra

W7} FZEH =T BAE 91 Y9l zloHDe] Y@ sk d=ele] AlAIRl A
oHDe] $13d3o 2 Yo 3t
421 st=22lo| Li=2l XIoHDe| {IEAZtUM xiAMSat BA
(% 4y &t DS at=tol xiAtZ b
F& WA A E B 7Tl 7D
A58 - o . FR oE
BN Az e Wi AF F folgE A
ST 13.247° 1 13.247 13.461 0.000 0.142
Ehog] 280.524 1 280.524 285.041 0.000 0.779
718-9149 13.247 1 13.247 13.461 0.000 0.142
oz} 79.717 81 0.984
A 375.000 83
| 92.964 82

a R Ag=0.142549 RAF=0.132)
<IE 4>004 Bz upel o) =ik 2o} -
2 yeht 7Hd1as A=A

o F7]E-21¥ =13461(p=0.000<0.05)

4.2.2 st=Q1°| MiAQl XtohDe| {Fa=oM Lt EA
(H 5) MAIQ! Dedaete| Mitsat
F4 A AFE I 7-Fu] 7D
o &l
s MED e waAm F fo%E 3R DA
A=
FARY 22.143° 1 22.143 11.113 0.001 0.121
e 375.203 1 375.203 188.300 0.000 0.699
71— 22.143 1 22.143 11.113 0.001 0.121
Kot 161.399 81 1.993
A 561.000 83
=4 A 183.542 82
a. R A¥=0.121(+A¥ RA|H=0.110)
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<3 55004 B uke} o] 954k B3] 9ol F71E-913 =11.113(p=0.001<0.05)
2 Yehd 7P 1be A= IDAE-S D9 " AfA1F] Ajatasle) 44
FEFS vtk 7Hd10] AE =}l

XtoHD2e| ¢ EAtEto|M IDESIC| AAIS IHEA

AEIREA oA RATE 9k ko] APl anlAke] IDHSE fP ol wet

Ak Aol thate] Bujad ol A sk dvl7kA s FA3E AlFel thste]
AN T Aol s AEL A Tl AtolE BASIAT AHlAt
7} Aplo] &3k ko] 1ol A Aot ID7F HSENE A AEHT} SEE=
7 EAske 24e el =)l AonDA s Er MRt =l AlAIRL A
HDHF7HF o= o] F3jit.

E4 WA E IR ToD
PN *lllﬂ_g’gé AE HE AT F g8 TZ] _gm
FARY 3.857° 1 3.857 1471 0.229 0.018
k] 505.190 1 505190 192720  0.000 0.702
718-91% 3.857 1 3.857 1471 0.229 0.018
o3 214.95 82 2.621
7 724.000 84
+4 A 218.810 83

a R Al5=0.018G49 RAIE=0.006
<FE 6>04 K= npe} o] =l EHlo] 9o F71E-918 =1471(p=0.229>0.05)
2 Yeh 7Hd2aE 717 E dth

(& 7) M7 DIBAEOIN M9 DEEtO] RjAE T}
4 WrAREAEL- oD
we S aes waAm P fe%E yR g A
H A

THARY 0.583° 1 0.583 0.241 0.624 0.003
A 624.298 1 624.298 258.392 0.000 0.759

71 E-A1¥ 0.583 1 0.583 0.241 0.624 0.003
at 198.119 82 2.416
A 823.000 84

74 ¢ 198.702 83
a. R AlF=0.003(54€ RAI%=0.009
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E309] 7ol F71E-913 =0.241(p=0.624>0.05)

H 837l A=

4.4 FIIEM

B AT AL UAE F7] A9 TR AT
e T I e e é%%‘i g 1
27 o)

/\El

A 2 RAES) AT Uole FH3N7] 18] 954 AF} B 837
sz AIIDSIH 71 BAE 3 Af-gel BolrhAs FulrlA e A58

CEL

441 et=4k ®MFe| FE ZH #0472 X022
=l 71 RS IDAER S o] ALk de] Aol FA4sh] flal AlF TeirrA
& FENFE AgSle] BAEA Stk T A% ghe] ulzhAe] Aozt gl Sl
2 ekt
(& 8 TISEA
A Tt AE wed N
718 3.4634 1.20618 41
FRJADAER 3.0952 1.14358 42
Al 3.2771 1.18232 83
(& 9 B0 D Tt 2+ HETR07H2 xfo|
54 WE AT
se MR ape TR b goms v odas
TREY 0.583° 1 0.583 0.241 0.624 0.003
e o] 624.298 1 624.298 258.392 0.000 0.739
718913 0.583 1 0.583 0.241 0.624 0.003
&} 198.119 82 2.416
Al 823.000 84
T4 A 198.702 83

a R A% = 0.025(74% RAIE = 0.012)
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A<l /1RG5 DA 1] Buiska Aol BARM Stk F e 73]
wolzhAe] Aol7} gl Ao ekt

(B 10) 7|eSAZ

A Bul7h B w2 N
7185 4.9024 1.35656 41
S IDAER 5.3333 1.28151 42
A 5.1205 1.32883 83

(B 11) 81201 ID R 7 METONIZ xH0|

s WS Age waaw r goms L
FAEY 3.852° 1 3.852 2214 0.141 0.027
A 2173.683 1 2173.683 1249216 0.000 0939
712919 3.852 1 3.852 2214 0.141 0.027
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A 2321.000 83
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a R AlF = 0027(74E RAIF = 0015)
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4.4.4 2=+ MIZel EE ZF F0i7HA xjo|2A

(B 12) 7|8

A Tzt Bt EFEAUA N

i =iy 45610 2.08625 41
AAJMDAE - 35238 158096 'y}
A 40361 1.90919 83

(% 13) MAQ D FE 2t ®MEF047H Xto]

F% AFAFE T

ce MR g mmaw  r geme TR
TARY 22.318° 1 22318 6.536 0.012 0.075
A 1356.101 1 1356.101 397.161 0.000 0.831
71919 22318 1 22318 6.536 0.012 0.075
23h 276.574 81 3414
A 1651.000 83
T4 I 298.892 82

a R AT = 0075574 E RAIF = 0063)

AALL D S BHT 71 R Tl AET] Aol That 1S 3
AF T AL FEA5E Agsle] BAEA stk BAA5 A9l D S1dHw
3} /1 BRG Zel AFE FuiiAe] Jolt g Ao Uergth

445 =4t MEQ & ZH o7 Xio|24

AF B7HAL SHUSE At AL D SIHR T 71 BT gl Bk
SHT BT A D SRR AR 2ol AE BolrbAe] Aol7t gl
Aoz e

(B 14 7|lesA

A 7} E EEFHA} N
718G 6.1707 214362 41
HARJNDY E R 6.1667 1.98674 42
A 6.1687 2.05307 83
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71 E-91% 0.000 1 0.000 0.000 0.993 0.000
22k 345.638 82 4,267
A 3504.000 84
T4 A 345639 83
a. R AlF=0048(74 % RAIF=0.036)

4.4.6 2=4EIZL| =72 Z0t0] chet s

=4t AE B 8370 AZoA AADDAALN ST 72 1 fr=o] A
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5.8 E
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AE] ol A Bstels 7pA Rt B 4
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Al IDHEZNA =4t AFol tid Atasp SFH=7HE FAsAT. 1y
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78S SEHE=TE 2AEIT.
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718, 918, AstFrhe] APEAE sHAth FAAF 712G A4 F 7R
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