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Chaudhuri and Holbrook(2001)-> B #= Z}#(brand affect)o]&t HH=E A& & A&
HIZF 2 RE S A A w85 o]Fo] ¥ HA=o IAgdolet AYsttt HA= 3+
Ae AdFolal F4F o, BAAor d 4F3 FEAFES SaA TS I A
Jom, AFgFolu LuAe] Fujore] Fad IFS vAT] I AF L AH=
#d rHARAME a3 WrE gFojAa k.

Chaudhuri and Holbrook(2001)> 574 HAEE AME3stHA IHE AFES HPS 4H]

AEe O BAH= I FAZ7 AP d9°em™, Gundlach, Achrol, and

Mentzer(1995)= & % (commitment)©] FFA0 F7 FA 7 Jon, dr|do=z+= e

s &S Wt Zr|Ho2E ololel 1yd HAAAI FUERH WAt

F33F At} Dick and Basu(1994)<] Oﬂ?—oﬂ/ﬂ{— W =4 A28 27 B EY AHE
]

Ao A FH onlg 3] A5k

lr
N,
X IE

B3 ol A% 5o FHA pHL

A Ha, 9 yoprh 2 Bl= A dAve= d723E A A

-
2

off
Lo

g A&HoR

o Ao} o] P (2004) EWE AT HAE= TS #A AFE FI HA:= F
AEE FAs = B AHFRE AEEE Bls e BiE FAE FHEH o
FE A F A G5
22 Hal= AlZ|

BA= Al (brand trust)e 1A 0] 7]Fe] AFoly AMu2E AP F FH, I BAH=
o wal d&o] IAHE AR, LHA-BAE AV BY kg Holal A&A] AGS
F=E & A = T2} 942 E 4 AthSichtmann, 2007).

Doney and Cannon(1997) HWE= Ao dis) ‘27 7|9y FFE HxY 7HAE
A, 71gERA=)o] uAqA HF olfs F7] f8 AFL Aolzte VF(EHAE)d
e e Ngro 7 Heoldtar itk Chaudhuri and Holbrook(2001)& B = AI#E ‘B
H=rt AT 7IeS FHT ol dvar 71Ae] voge Ao AFelgta Ao
o}

Morgan and Hunt(1994)o] W2, A= /93 FARSE B9 FAFH oz Axur] 4
A A 7heAS 7HAI 7] Wi, AFIE WA o] FoxA Feud AHELS 7Y
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NG HAATE £
E AEHA nAE

37 9k (customer satisfaction)©] & “3174 9] 8- (need)$} 7]l (expectation)oll FHujgk F
ot I ATEA FFF ARl AFurt o] FojXal ofgy 1] LlF|Fro] A
o =2 o]ojA = HE”E ©$th(Babin and Griffin, 1998).

IAWE] BERFIAMNE IATES 2P AFOZRE dojF A4z F

i)

= =8k Ao, 7t
HAo 2HE stFol Ak F AR ol AAEHL Stk bA AR AvEY
o Ang 1 ste QM= AR BT AR Haste 2= wae] A9
Ee FAEGC g XA AurE Jhdstste Aela, FrAd 24 RFe 9F
A= “auB el HAF ZHE A oldolEhe BV, ”d%% ko] Apdel Zta 9|
A A& 7T BV, CAE W aE A A e &) Fol A7 AEA

I Afele] Zpolo] dWis] Hole= AwMAte] wHg o= Aostar uk(olFA, 2000; Tse
and Wilton, 1988).

B2 79E0] AANEE VI AR e AF7HA vHAR ZokellM Fa s
aHol & olfie AU AdRE Yeue 7|9e] SAZA 24E Wit A
o7 WEF uMES AFuer, FHAE, T E} T FAAL TIde] He B4
o] tH(Anderson and Mittal, 2000; Seiders et al., 2005).

AE D Aqu2x FAT aANEY FES ZolE o] HAE FAE L2 A Fu)
2 oloAte AL AFTATFE T4 T Utk (Bearden and Teel, 1983).

BAle FAES Hse wWegs 7 Aol mo nAS ke Ao Wi e &

I3 <

2 AFE0°] AJHh LaBarbera and Mazursky(1983)e] Aol ot EurEdt mAS o
=35k Ao v} AFE Thsde] A, aANEo] e FEFS HX AL o= thA] A

HAE F/%=(brand loyalty)d 2HIA7F 54 BAE=9] AFS AHHOE vhE Fujs)
= AFger Ao F o, ol & aAe] 54 BAE= dis) zte ofFoly &9
FEoE FE F dn F, LRAE dEste 54 BAES AEHHQ] FaAEs T
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321 HEAE ZXn BEllE ¢ Zhel A

Graeff(1996)= 4nB1ALe] zlololn| x| 9} Bl =o]n]x|7} AXSF2 BA=d thik FHZ
B=rF PTG 3921, Grubb and Grathwohl(1967) ¥ AHE AFo] AA 2 =4
= aHlgoeEH Al Aopd S FXea yolriAl @ Aolgtar AtA . olelgt W
A £ W LuAs BASE T3 AIH(FAEE) 7HAE AAsHA Bz g oA
2 AAe FAEH, ol BAE=e FAFHQA EY9eR ood AYS FEL F Utk
5, &R BAES] AuE B VEold EAR T 3RA AAE =74 4, 2
Balso] A RS APskA Ha, o doprt A71AH BAYAE THAE BAE =
POz oJojxA "Hohe Zlolth olejg APAFe] AHE ugo R HA=E Y BHAS
29 79 BA W& g5 22 s AgI

7 1 AnRte] BE e BT E]lo] FAA FFS vE Zlojth
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322 EME MEzlet HAlE ZQ ZHe| A

HWE A (brand trust)t AHIA-EARE BAE ZV|H0E {§A 7bsEA e 8%
Aoz A4l e sety & & Atk Morgan and Hunt(1994)= T-ui kel &5 A Apolo] &
A e AEH0 #AE 4%k F8 e E AEsH wg 7kx] s uSAAE
Aget7] wiitel] BAE SUS ol FAEU. AAE, e A o5 Bz
7HA A 83 BAE ALstal FAsE = BYfle A V1S T e, 7HA
JdE FAAES FASHE AE£HA dutorm Ao sla t}(Moorman, Zaltman, and

1l

M2 dgE A o]HE

o)
2R
de = a2 7HA Ae @
ek

Al
AE As) WA s

ZTHo A, Moorman et al.(1992), Morgan and Hunt(1994)= B to B #7134 3ol x|, B
= Age BdE EYoy TAHAEE oEte AS THII Y. Morgan and Hunt(1994)e]
2w, 2942 FAFHeR FART] AU A 7t AS A 7] wFel, A= ¥
A o] FoAA] FethA AMEELS 7ol TASAY EYE Jhedol Adeta FAstA
A, AFE EYe AdgHdoz st T3 A9 FAEE F O ud SFEY b
oo FFS mHY A F Qe BA=E= o AF FujEHa B 58 HEEH =
As Fstoh(o]l 95, 2003). oleg Weol A S Ze 7HEdS AR

Back and Parks(2012)= 12 #e] #AE wt=Ev BARMAE 52050 uAE9] A4
Bl oust JdFS v, olH g 8lEe] AR ot JFS nA=THE AT
2 2ds T stz sden, Eho nAnSFd Fo3 TS vige dHE
=Z3AT 0]319(2007)> HAE AFHAAM nAEHo] AN FHAI FFE 7
Ao shqlar, B 009) = FEE=rU e BAEdol NS B Aol gowd
o FFS vATa ATk wEpA ook e APATE wgow tgH Be HEE
A gt
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e

3.3. M=ol =EAH Holot 54

Chaudhuri and Holbrook(2001)-2 P_%E 7+ o]
3 Azlz AR Ao §utEA
W= A ARHO| T A BAHo R
A, A8 H BAll A Aol BAEH=
¢} Chaudhuri and Holbrook(2001), Mitchell and Olson(1981), Edell and Burke (19

87)
o BA BA $H FAGACH PAE 57

X

A ASE B F 41E Adee <

428 Agagt ZYRTE Be m etk @ Wb o Bake ol FFATAY HASE A}

§319 7)ol Foldth @ Wt ol g olEFAIMN] HASE AEIH PEHAT
A

RIS
g AHesE 2ASS =A% @ Wb olgshe

BAE Ages &HAe Bl AAE ZVIIeE {4 JhsstA dhe S ag Waolth
B dAFoMes BAs AFE 5 BAsd def z2te 9o XA gYstaa gk
BHE AHE =437 989 Chaudhuri and Holbrook(2001), <=3H2008)] 1ol A
AR AEEFS 2 A7l A #4848t e o2 SN YAE 53 A=
£ A&t SAHAEES =3 2o O Wt ol&ste olFsAdAE A & °‘1ﬂr
@ W7t ol&ste ol EAIAE BE F Ut @ W7t ol &dt= ol FAFAE bHE)
o @ ot ol&dte ol FFAIA = A A st

BHAE £ Ao BAE AAS AHste d o] F8¢ Mdez Bl g
HAA] ofFe EYE st ofw 54 Bi=el AU|Hd BAE FAEHE gAE v
FohFEs 9, 2009). EAE EYPS SAY F s FEES FAY] st dBE F
(2009), Aaker, Fournier, and Brasel(2004)°1A] A}-8-¥ ZSHEIFES £ A7 HF o g
FAs RF 3RFgo g FAFYPoH, YAE 58 A2 Z=AH3AY. SAHAELGS g2
2oh. O W7t o] &3te olsFASALY HAE uAo R A&A PFrE et @ |
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Hile $AEs uAe P93 BegorA 54 HAsof Fyolu Mulzd gk 7
g, 7ol I Ax, a2 HEA e oRA A SRl Bk oy
AbECA 1 BEC] ti 5904 HEE dYsts =R Fod & vk Aaker and
Keller(1990), °]&®l-7&59(2002)8 AAATS T3l AHEHA SHTF= A7 HHl
A st F e 2dor FAsslen HAE 53 ARE AESlt SEvTL
O 2k @ W7t ol &8k s T BlEY AFE dedls 7 Aotk @
W7k lshs sdAlEe] 7hAo]l e oleE A BAERY Fote @A o] &3k ©f
FEAGA BAES AFS Fd ot © W7t o] &5kl = olEEASA HAls
o AlF FAo] T AAFH. @ Wt o8t e oleTAISA HlEr) T F2

BT A7t

ol

ach

ASEAE 98 st S gz AEFRAE AASAS U9 dxFQl o553
Ab 32 BAEE F4o® HAE A HAE 4F, v B9, uAYSE, Bz FA4
T} AFEASAE 548 SA37] AT HEoz dES FASALh B ZAME AldE]
of A HEAETY BT AHAAS FRr37] 98] 2012 4¥ 6YFE Td 4€ 20¢€7)

74, A= AF, BdE 5], aANE Bas FAE g

HE B2 144 = -
JAe oR 9FUT AAHgdon, HEA 208 $YA FolA ol FASAY
A=A 484 491 BEHlN NRE AW 19879 ARE AZEA AesAT

AFFAFAH SHo| B LISk NEFAFS ZH57] 98) SPSS 120 TRIYL
AgEtel MERNS FASAT 4 Bge] T NS PGS As] BYY s
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The Effects of Brand Affect and Brand Trust on the Customer
Satisfaction and Brand Loyalty through Brand Commitment

Buyankhishig UNDRAKH™*

Abstract

The importance of brand affect and brand trust of consumers is being emphasized as the product
and service differentiation among corporate gets harder and brand competition grows much fiercer
lately.

The purpose of this study is to show the process in which the brand affect and brand trust affect
the customer satisfaction and brand loyalty by means of brand commitment in the development of
customer-brand relationship focusing on domestic mobile communication corporate brands. And it also
suggested the research model and verified the hypothesis to investigate what control effects are there
in the effect of customer satisfaction on brand loyalty by dividing the group into one of low
word-of-mouth intention and the other of high word-of-mouth intention.

As for the results of research model verification, brand affect and brand trust showed a positive
effect on brand commitment, and brand commitment showed a positive effect on the customer
satisfaction and brand loyalty. A lesson is suggested on the basis of these results that can secure the
customers with tendency of brand commitment which can be a consistent resource of corporate’s

competitive advantages in the development of customer-brand relationship.

Keywords : brand affect, brand trust, brand commitment, brand loyalty

* Full Time Lecturer, Department of Korean Language OA, Jeonju Kijeon College
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