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AU FRFA 7Is9 S5 Gk 7IQlstd 5353 A e 9B gt
< BAFart sthve] 2313 ZEE IAY AEE dustEUEA #-E HYAFE FudF
£ dds] F= FAHIE AL AH

2007'd 109 @A FAH AA A1 Id T4 %ﬂx}“ﬂﬂﬁ THHF LA = 2001
AgdE === AFoz 20043 4700 E7sd Aol 2005 19170, 200613 3437, 2007
Q433708 FFe Qe FAolH wid 20-30%% FAAS I Al FEIF 5000 QR
FAFE AL okEI 2 =73 Al, 2007. 10. 22).

HZ AA 2HARY AHEE oY sty S 2% AH A (global consumer)©]
olgtal B w H 5o FAAFSL e FEYE B2C AN AniA FFo g
obz] w3k dAolty. 53 FANFE AAGAH A gk Lnjar o] oz
Fotal, =79 38§ 9 dxgel tiF 7iE - fAAH Bebo] AFT JhedH 9
AN AARtFeold Fad EAE T Al e AHES dSsta AW
o] sielth

= B2C AP AD S} H] Elz‘s} )
(AF2] 714 AL, g 2 Bk
ZysHAl HH, olHd el —%—8— T 2%
A oqatAg e sl dEke wAa A

AF7HA B2C AAPEAY B F3s JPAFELS o]&8F ZAE EUE A3 AH
olF¥ FAHE AFEL UAY, FRATE Tl V1€ HAEFH wAREH Hlwste] Azt
=3 T

AN ke HARA o)
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o 4 o
e 3 o

4»5
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s

el %’4}1, ?ﬁil‘%é— -‘Hfé, Hh_i%% AE 5)
=

FAAY, A713AY, & Fnshe 2

A5 A7 B AAZANE T FF THAT) de 2HAE AR ATEA
A Wy FuldEe ZAskE A7 BEE oIl ol#d dSF A7 e AU o&
AHsol s AEY £BES o] &dkA] FeA, JEY £ Al 2HAEL HE AP A
Ztep=A], B3 a2 Ade] Fejagel Wi 9FE A=A e 2 gE Al
Al8kA] 3skal gl

oleig WA st £ AFelAde FUANYE AHULFG =M vk Fufefar 2
o 9FE WA F e @SS AERVEFEEA(TAM)F 78 Ad8] 43 Ay 4
T AE T EE5a, O IFWAE HASEHS B ASTFoEAN FF FUNYLT
=0l 71l Al vhAE Ayl B8 V|2ARE AFshaAl g
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(1) Al

1996 JEUlLEF =9 A TG A FA Fddol Bt A ErE 2005+ 10
Zo &gl or 20108 ¥ A 25F1,5509 U0 g2 B0y FFo|w F&53 AAo] A
A< 2-1> FF). o]#3 A ULBFAIZY A of2e] HZES el X F Ak

oN

o] glv AU dUAIFoT S ZHB2C AlFo] FEUOHA oA dAmEe FEFHR

2 uEAE FRE QA gopste]l AH o] Al FEste N FAAN

o7 FAsHT e FAolth Ze} olEd AHEde A=

2 A3 F&9} AofFef, sl dAAuE T EFIE L Ll A3
%

l
3 e 4E AE 5ol BAVL W FuAAR

<E 2-1> lE{ULTE Ay Fo|

Hs 2005 2006 2007 2008 2009 2010
e o 10,676 13,460 15,766 18,146 20,643 25,155

g BA%, F7HEA EB(KOSIS), 2011. 2.

AA g ivztde] HyE FALHAEA Aee vid 2ES S7HAE Bolal glon
(<E 22> Fx), 20094 7|F FALBIR 24 F 556710 AdFIER AHEWH, T
Wos)S E3s el AR AH ) 361002 - Bga, e e AR AHF
w1307, 718t 6571 o8 YEgth<E 2-3> FX).

1) 20083 39 A A A ZALG F2HB2C A Fo AFIS BE, AE wEAA S
We ActalAs A% wta, Achigel A o, Adgee] ¥4, FARY Foz vehd

oS A, “2007d A SRR 547, 2008. 3).
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SRALYRH Y M3 1S

<E 2-2> ITH 2HXEH HHE
(&9 4)
a9z 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
A 28 51 90 107 113 87 136 507 509 556

AR FmanA, CwmALEA A A2 AP A &g A5, 2005. 11.
72009 FALHIALEAY FEFEA, 2010. 4. A5 AT

<¥E 2-3> Ho{REYE I HXEZW ¥E

o) &3 Kb
Teliey A2 269
e dx] A AH 130
Qe Ul A A A 92
7€} 65

st A 556

A& S Au A, “2009d A AVAHEA SR, 2010. 4.

2 SwEAel B3 Al oA BAIAAME FAAN W
AHT R, iEAANL YY), FAeFEY), TAHIE Ad=

2) FHHi AdE Qe AAGAR) THEGL T 5 oy ¥ A7) WAt FAuaF A
AgANE HHE BAR ATe] AAo] WA ME TR

3) AATY Ade ShTHATL A DAL Aol HERZRH A BES Fohste] Fdste A
G e,

4 ME/AANDD Ade FHTRAT A Bl AolmERRE 44 TohE BES TANE
ETE AA 5 AFHE Auzot Y8 AAFANGAY Aulag o) gl FUste Ad el

AFARAA} A28 YD A 9A FERS A 5L Aoln]
heHE wol 39 BAAZRE EFL FASFEA FAANE Q)
Fol HE] FYsFl g AdFeelch
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(YUHBIHZHESRE) L EZH O

@ofel AL =
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ool gl HAAAY M‘mwiﬂﬂ ool wa FAH ANYRE A}
oJEV @ Fa AL, nAel FuE e SUUAgAE nA BEe =
A% 39 9 A}OlEOH A% F AL A AR AR, ARG 5

6) FEAALANFLAN AR AR 007, 6)3F (F)A=ZIE A2E T2 ATAT

7) A} APl ES} okgke Ea) AU An, ER/FA/ME 5 AEAN, FARASESE 5 F
Al TR L ARAY B 5 SR B PAHA ARgRs FAo}

§) AAFBE ol FPAT HANEAE AL o] F2 AHEH T

0) FENA WA, BASE A, A A EF WG, B G0 To= s Ty TriAs FUH
AkA) Aws gzt gale] FAoi Al AT A wg7be] Folsh WA 9o DRI

g SR A et =l P} A Aae AL el g,

2o Fole A B o=ee 584 AFAA nAH WAZAA 9] On Line Shop

494 @A Qo] FAuALAZE el Ade] G obd wvm wAg ghalste] TujE o)

Yol e GBS FAGEE dRAARRL A3 AFADE B2 AR @, o] A o=
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SRALYRH Y M3 1S

HiEs Sgoldt Frjake] FAtHE 2o wel FANFAAT LSS A kol
g3 FAEFTHEEIAY EFA S FARE, FAFED, THLES HPst= MulLE

of m] e,

MERYAE L HAe BT wele S5 BAF JA AN (EFTFH EE T
&5 AGNAA), 2ETZ, FE AYVA 2 2ERF] BE AY 53 gIFFE 5
2 WAsF Btk FAUB BEY WSS T2 FFeEH FAGNH] mAHolth

2. TAM2| elx|el 2E M

AR 7)1&E48 29 (Technology Acceptance Model)ol 4] Davis(1989)= AAH 847 <

Q.
[)
A8 Age] Golgo] JurlE 589 F22909e FE&; Yk,

]
AAE 87 (perceived usefulness)> 549 FJH7|&S AMEFozZH A= AHEA}
o AT A3 F4H #Ed B9 HAEE HoHT og A" FE8A4L HE
o AFA IdFS A= AeE YElst e (Dvais et al, 1989), R 7]Eo] & #3 4

ek A
STATAAE LdAHA AL FE8AFH FEVE FEHEr SAAI BAV e RS
2 YEEtH(Davis et al., 1989; Taylor & Todd, 1995; Thompson, 1998; Lin & Lu, 2000).
AAE ARE2] o] d(perceived ease of use)e 54 BHI|ES AMES A4 olE ¢
U A AHEE = devhet BEE B AxE Aoldti(Davis, 1989). R 7= o] &4}
=2 JEALHR FeAgste Aol AeFE AlLd] tid AR FAFE] oA
A AR7|E & FHZH ol =l (Bandura, 1982; Lepper, 1985), Lederer, Donna, Mark
& Youlong(1998)°] A713)¢} Taylor & Todd(1995)14), Hubona & Kennick(1996)159] <5-<j]
M= AAE AREo] &olido] Hale] 8o T8 WrE A&t

HeS 2AsH7] del d=xed Fol #d ol die A7 59 WH(HEA) AA

g ATao At

11) Fd582 124 7H7HQ] B2 Invoice B4 e H5F58 v AHFdsHoz JPH=
FUAIA F FA|7EAC] 155k o8kl A9 dAE WA Loy A 5521 =
TeiA AR R FAAILFFo] wEEo wA B AN &S FEEES Hol o

12) Davis, F. D.(1989), "Perceived Usefulness, Perceived Ease of Use and End User Acceptance of
Information Technology," MIS Quarterly, Vol.13.

13) Lederer, A. L, J. M. Donna, P. S. Mark & Z. Youlong(1998), "The Role of Ease of Use,
Usefulness and Attitude in The Prediction of World Wide Web Usage," Proceeding of the 1998
Conference on Computer Personnel Research.

14) Taylor, S. & P. A. Todd(1995), "Understanding Information Technology Usage : A Test of
Competing Models," Information Systems Research, Vol.6.

15) Hubona, G. S. & E. Kennick(1996), "The Impact of External Variables of Information

Technology Usage Behavior", Proceedings of the 29th Annual Hawaii International Conference of
System Sciences.
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3. XZtE 9E mH MuAT

1) XzE (ge 71y
AU AELS AEES Fulste FGAA 98-S A (Perceived risk)dHAl = =H, o]k A
Ztd A9 EgAACd g A4 A o FFoz Qg FAHZ] AHE AAS= A
o=z 7475 #AY Azl BAHH FdFE vt (Leverick & Cooper, 1998;
Jarvenpaa et al., 1999).
o ArV|ese ESE44S 7Pﬂﬂ‘4’ "ﬂ—f“%" gle FAA
857 B7] fEel R ]
o= galol gk Azd %*JO] st %‘:}.
1 ARSE, =24, AAlF, ’Q\‘ﬂ’—ﬂ Aol avda Azste A9 F&a= YAl
S A ®(Ostlund, 1974; Ram, 1987, Ram
& Sheth 1989) Bloom et al.(1994)& 159 Aol AR7|&S Z&3t 7oyt 714
9 AAY 59 glo] 259 AF, A%, ¥4 T #F ARE AHEE F
gt BAA, A4, 2gdeE mEE T R
dste Aer FAsAT
Grazioli & Jarvenpaa(2000)2] A6 FojH X ztd P2 9 AM&oA Yehtes
AT == FA44 A dd 7beAds nletH, olHd A4d AdS 44 HE @
95 St FuloEe® FAZA JFFS vIda i F, AAE Aol =&FE
dolA e AEle golzltks Aotk
Dellarocas(2001)9] A-717)o| = At #ATE A
o] Ao FFS vHHAL e ol Az4d 4
ta st AE (2004)-4 0418)‘?0“"1‘: AR
k3|

~

et
4»
pass
H
o
Ar)
S
je
o
D
N
rlo
J (
r
o
5
ofo
tlo
N

o

16) Grazioli, S. & S. Jarvenpaa(2000), "Perils of Internet Fraud: an Empirical Investigation of
Deception and Trust with Experienced Internet Consumers," /EEE Transaction on Systems, Vol.30,
No.4.

17) Dellarocas, C.(2001), "Building Trust On-Line; The Design of Reliable Reputation Reporting
Mechanism for Online Trading Communities," (http://ebusiness.mit. edu)

18) &<, “B2B AAGAU AN Ato]lE EA4F HENA F40] e-Al e MET Ao vA=

S % th&tw BALERS =8, 2004.
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ARG K3 A5

2) XzZE e 7d

JEY 7] FYtis AAZAdNE AFAA FAWGAAE e At ATt
o] FolA 7] W] MZE o] FHtETh AAFAY #E AdHE fFoRe dAFT
e o $F A S e AF, A} wige] AHA ZolelA AAstE F, HitH
Aol e AF So] doH, ol HAAFAY F&d A 2AHE A7 o
ol AZtE APE AFFE MaAZ F s AFFFo] asit(Mowen and Minero,

Hols AHUY LR B2C AAGANE 43 HolA AZdHE AFS 2l
HEAAA A8t A7 Bol o] FolAa Utk
TFuiAtel AL oy {FIFoER EFYT 4 ded HEAHSE Jacoby &
Kaplan(1972)20¢] A7} @o] &85 Ut} o5 AFelAe AFAZLS AslH 93, 4
I 97, ARA 93, AAA A7, A2 AF 5 Al 7EAE AAS T Peter and
Rhan(1976)202] 70| M= Jacoby & Kaplan®] thA71A] F8o A7t HIA &4 L3
AlZH e, Zigmund and Scott(1977)2)= w2 7] 3 Ed D)ol gk A F S Fst A
AN EGANE £33 9 &4 stollA FrjAe] AP Az B AFES FHEY,
$W(199929 FAZS AAA 98, A5A 97, Aed o=
1](2001)¢] Aol A= QB UG A 2 ol A] /\H]X}‘—:—O] Aztst= A9S 7
B fF 93, AEd, A4 fd o2 AAstAh
295 - A7k - 015 8(2001) 9] ATFB)NM = AEUEF SN A4H A
T
3

S, 1l

ofr
2
fo
o
=
r (]

=i/

9, MLRAAY, AAA A8, AN/AAH A9, TepelwAl Y
©1, Gabarino and Stahilevitz(2002)26)2] Aol = A ZtE 1F 9 FAALOZ AR

19) Mowen, J. C. & M. Minor(1998), Consumer Behavior(5th ed.), Prentice Hall.

20) Jacoby, J. & L. Kaplan(1972), "The Components of Perceived Risk", Proceading from 3rd Annual
Conference of Assaciation for Consumer Research, pp.382-393.

21) Peter, J. P. & M. J. Ryan(1976), "An Investigation of Perceived Risk at the Brand Level',
Journal of Marketing Research, Vol. 13.

22) Zigmund,, W. C. & J. E. Scott(1977), "An Investigation of the Role of Product Characteristics in
Risk Perception", Review of Business in Consumer Research Vol.13.

23) Zigmund & Scott(1977)€ A Z-E FFE/Nde] &ust AgedAe dA FuE QlE V|EHo=E
eI Boh AYad e E JdEE AFEY eI E4E 5 v B vgr) el
< A8AZF 8209 XFA A

24) A¥E(1999), “& Tl ALY AFAAH &P A
of w3t A7, st YAl=I.

25) ZGF - &AL - 0153 (2001), “AEY £BFEAAM ] JFAF Fuidg sl B A7 APALS
FA o 72", st=29|FEE| Vol.25, No.7,

26) Gabarino, E. & M. Strahilevitz(2002), "Gender Difference in the Perceived Risk of Buying
Online and the Effects of Receiving a Site Recommendation," Jownal of Business Research
Vol.57, No.7.
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<E 2-4> X Z4E 98 7Y

49 3 39 A7

ARgZos |-=F= THE d& ATst=s AR & & ‘Jarvenpaa & Todd(1996)

(leakage of | =2 °|&2 7o W $3 “Tan & Toe(2000)
information A FSeE AR oA B A& o] A | -Wenyeh et al.(2004)
risk) 93l 5o Ulek 9 <&/ 5-(2009)
¢ 4% (Product performance)°] 7]tjs}= -Jarvenpaa & Todd(1996)
23 3}9] %) FEoll ZrlE sl tig A -GUV(1999)
(performance | -22}¢l 54 e=zalst g2, AFS A | -Velido et al.(1999)
risk) g3l TA 9 ol JddlE Aol Erl53 | -Sandra & Bo Shi(2003)
7] & MAHE ¥ ‘Wenyeh et al.(2004)

5 90 -GUV/(1999)

el AdE B8, A=z AAY A, sz | Korgaonkar & Wolin(1999)
W37} %%5] o] A ?Uﬂ —?01] THAHoR &35 g:;ldf; Z)eli('iogl)l)i(ZOOS)

7} vRAE Ao ulsk 98 ‘Wenyeh et al.(2004)
Jgug Hw Ee 4%H, AREA A9 | 202 0009)

Ay Z A A= 9do] old, A (Ao =E 4
A FHH EE 2 s UT

A
AZEANAE | AR A AA ol aiA FRE 7bsAel W | Festervande et al.(1986)

F44919

(financial risk)

27) &5(2009), “AE AP EN A e-trust 2210 #§ A7, SI=nFHLRES| Vol 43.
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Aol 71 FEgFHo] Je= oBE F9 U TAMEFES 1) Hux v = TAME
Bl A" F84T A Solgo]l FAUBLBE ol fo] YIME 2ol 2P 5
At dFeo] A=AE AHEtt. 28 ITAEH ARE] Slo] 53] 28l &g A %
T JdFHs AZ4E 4714 7389 AP T At 9] 53] FUHALFE Ajo]& =
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2. AFIIA

(1) TAMS QIx|¢l
ARNEY FAE g AFEANA o] JAE AUE ojHoly XZ4HE f8A4L
e £4 % G A omg nAe Aoz uehtm AchOstlund, 1972

Gatignon & Robertson, 1985; Davis, Bagozzi & Warshaw, 1989, Agarwal & Prasad, 1997).
A7 f84E AurlEold AT 5E Agat R0 249 AnNE £ Aol
Aeg2te] F382 FES ov|stH(Davis, Bagozzi & Warshaw, 1989), Schiffman &
Kanuk(1991)2] A728)0f oJ3lH AR 7|E SA FAste] Az ojHo] &= il

N =

aal A" ARSS] goliold HRT|Eoly AlAE e AR AujHoeR e =Hut
S E9E He HAEE Yv|stH(Davis, 1989; Davis, Bagozzi & Warshaw, 1989, Agarwal
& Prasad, 1998), g4lo] EZTFE ilo F82 AdHe Aoew BuHa t(Rogers,
1983; Ostlund, 1974). webr ojW B 7)oy Alxglo] 2183517 Hsta @ EH3sich
I AAHE B FAAHA AHEAES] FEoly AT o] mokddal B 4 3l

2 ATAME TAMER S o83t 2
dol Aolgomel AHA dFHo] &S HTstaA o

o

ofe] B2 7Mde = F Aok

gF

Hi : 9= H

5 Y& FE Al EN F(+)9]
H2 : 4189 §0]§ ¥

w2117,
Y B E ) EEo F () :

] & .

el
=
F O
=

¥
I

() xzte oAy

AHRte] P E #EE A EAA L dde A" Ao, oy A= 3ol
A7) el &Rixte] gAAA A A 4E A2 ARFHolx LH BAV AT &
4 A (Jarvenpaa et al., 1999).

AHRe] A ZtE 98 Pl Es B9 #AE VKT E AN B2
A ¥EA Stk Tan(1999)Y AFdA = 18-S € 3 9ste AvALS
& AF FgErt svhe AMES B8, Jarvenpaa(1999)9] T THE
A 224l aPEY AHE A4E ATl FE-E FdEE FUtst

Ebst et

i

28) Schiffman, L. G. & L. L Kanuk(1991), Consumer Behavior, 4th ed., Prentice-Hall Inc.
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B Aol

= oldd ABATE Mo 4 A7E g0l FANYEPE Aol §
oJmol fuE FFL MANEA BAS AFHY] Aokel eV we AL HYHY

H3 : ARAETL FHNP5GE Ao 920 £ §e-e v AT,
Hi - e FHAN Y= FE Ao =0 2()9] JF2 v

H5 : 475§ 7ol PsgE ojeo o] #()g JF A
H : A2 d913e 7iPag& Aojsozo) 2#()g JF< FI

TAME &3 A7 4744 9198 ua 4524 98 F9ugag 2ol o7
dol At avAE ATEEOE ARt AT FAL ATEAH Fuo AP
Q) =

=

2010 14 6?4_—‘?—E 19 2474 30059 AHEX

Ay §]—’F A= 1291"% E} ols EAAsA &9E 3

SEAe dbrx N
SEHA BPES dx F devte A7EAA 54 e 71Eed 24s 53 ¢
T e, <& 41> AEXA SHAEY v 548 hds] aoke Yot
SEAY HFErt F2 Aoz AFdE 3007 7HE 2ekai609, 47.6%), 2007} 37

3(29.4%), 40th7} 239 (18.2%) =22 eyt

3?4—‘%4‘:‘? v E EH&XM HA 90 (714%) 22 7HE B, tHJr%OH A 3t5 (15
, 11.9%)°1 At st ZHEFZ( 8, 87%)cl#al FHe Abgo] I thgo® WSkt
%Jéﬁ THAI &S 2005H ~3009k e H|gholgkan SRS Aol 7} %%#U:l(@

38.9%), 1 TeSoEE 3007- ~4007+AwW|vH329, 25.4%), 4009H ~5007HH] vH(217E,

16.7%) <02 UERT)
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An Empirical Study on the Effect of the Perceived Risk on
intention to Reuse of Import Agency Service Shopping Mall

Sun-Yok SONG* - Keuk-Bong BANG** - Jung-Sok KIM**
Abstract

Import Agency Service Shopping Mall, which provide customers not only with convenient
shopping experiences but also with purchasing, warehousing, shipping, and customs clearance
services, have been playing a significant role in rapid transforming Korean consumers into global
consumers.

The consumers' great demand for foreign goods(services) recognized Import Agency Service
Shopping Mall(referred to hereafter as IASSM as a new business model of distribution and
consumption, which seems to grow rapidly.

The objective of this paper is to examine the definition of perceived risk in the context of
IASSM and then develop a model based on the new taxonomy for the consumer's perceived risk.

Based on the four type of perceived risk(leakage of information risk/performance risk/financial
risk/time loss risk), the proposed model explain the factors influencing the consumer's intention to
reuse in IASSM, which included ease of use and usefulness.

The empirical analysis had the following results.

First, the ease of use and usefulness were significant factors of the intention to reuse in
IASSM. Second, it reveals that financial risk, performance risk, and time loss risk have
significant influence upon IASSM. On the other hand, leakage of information risk are not

significant variable of the intention to reuse in IASSM.

Keyword: Impot Agency Service Shopping Mall, Perceived Risk, Perceived Usefulness

Perceived Ease of Use
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** Graduate School Doter’s Course at Jeonbuk National University
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