20104 8% (pp. 59~80)
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Rjgresol £H|X-HAUE BARM oM 2u|KZ I 2u|KRIEe ofate 2a

59 7137 Bvtar & & Aok EgE 238 AHlzef o] Fu) A AR HAFES} A
ZtEl e o] 45 BAETt 98-S AT 98-S T Jde dAAR ] &uA
E2 o7 AR dAAAH A HAEE S F UEE 5= = E F W 5
3], Anldgoly A&EAH 2 T84 SHA AP FPHo|a EFG MuUlAE AF st
23 qul 20 QoM e BARAIRA HTol afFoz F{rtesitta & & Ao g
o] A7) Ft Bl aFHe MMl SAF AY AA Y AEHHLLS LHAER S
= ‘U 27olgtal IAEHA tEE #HAAH HITWHS T AniAtete] #AAE P35
= Aol AHETES & F A (O'Loughlin, Szmigin and Turnbull 2004). 12y} HAHE o]
29 FH HAAE Ha e ARA-ERE A # 7E9] #H AFELS FE A
P4, & , BA AA, BAE JA g 9hE 5o FAE T %o
(Chang and Chieng 2006), ¥ SEAMH2E thdo 2 APH} LHIA-BA=AAE B4
sk 7714, olF T §4F(2009)9] ATFE AQstae Aol AEA BHA=- Auz T
A @A #HEo] Ha e 7HE gotete AT 53 AFolo

ol R FFEI #AY thde] Hi e &3 AulEs vHAHER stodg =X AW}
Al e EorE AEsta o, thekst Aol BAWAE HAo] 2P Anj2o A3t
Aoz A71F3 oY (O'Loughlin, Szmigin and Turnbull 2004) 718 #A LS FojA
A BAE oA FAEE BAC B AFATFES FUHFHSE HL AAgolth ey
ARZ-EAE BAAE AHE7] fste] dAF QS BAE A AR e d4e AR S
2H A ES A dolA BHo EAFHoln ARId =955 Mdded =g 2
Zolth. © yolrtx o]yt AH|A-HAE FAC #g =9 AAS A&HAdH PSS
A dolA T8 &S A = 7] Wl (Fournier 1998) F7F4<1 A9 B8 A4S

A7 = Ao
W o] 84 AHA-BRE BAES AYss dFES
3k 2008), FZFHTFSY ZZFAMEAH 2007, FFA
2008), 717 #¢1(Chang and Chieng 2006), & %]
Ao ME%, FAE e Bd= A7 9o 34
Feg g 289 ARYEAA LRA-EAE AA S} BA=
u] 2 2006), FAES WY Z WS} LvA-HAS FBA 9
Hd A, o7 2006), TEAHIAE tFoE APY wEHETF
HA wAE GFE (T, olBF, AT 2009 £4F AT
SYA R 2TL LA A FFE] FadE oA
Adeoltt #d HH 8§ 9 Ex 55 ¥ge)
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Szmigin and Turnbull, 2004) Ty &]H o2 23 u]2~9} FASI LH|A-HAH= FAAE
A A= obF mFE Aol

A Z A= ARl=AFAeL ALY AV Fag 23 ARAE Ut E &
of £HAE o] & APH} WFo] TFHORE LuA-BAE AR AAHE JHE Hetstaat
stk AA, &nArt 2qS o]8T B LA He Dol LvAS mx= JFY
< AWeta, B4, 2HATNSe] ANA-EHAE #AA vA= dFES Fetstaat a4
ot AR, &8z} o] &4 o] AFH R AMA-HAE FA O vXe FEFEES Ihotstaat
sttt ol fsl AEAHe dEAd AF23] BLAS FeR AEAH 2wt
o] PF& BHste BEAAS st v 2 dFE T8 =Ed Ade AU
Q1 JBE3 ¥ ofygt Ao 7NkE Fi e AFSHEAA JolME Lnizte] FAR}
o] A7) WA AHA- BAE #A FAd F8% 2919S olsidt FF #
d A" Aol 2ol 2 F Ae 7Y HERE &2 F A& Aol

v o} Adg f‘fEEOM *37* oL L’G-OJ AFARZ =oen
1998; Ha and Perks 2005). ©]2}3t £H|Fd 9] =4S &
=™ (Evard and Aurier 1996), Fournierv 7744

AE A3A71A BS AA AT (Chang and Chien

A3 AniA7E B =eto] #

b & o Mo
S
S
9

53], A7 ET £ BABES| i Av|Ape @% o QlojA Fad 2 e
Q1S 2 M (Woodruff, Cadotte and Jenkins 1983), v}AIY 5o JqoA] FFs #A4A oy
o] i glo] rAE ARPAEL LHIAEo] AFolv AMHIE T B AHA] ofE A B
EE A¥ste 7HE olslste Aol AFolyt Aulze tigh rpAR A=s JEst=T T8
st AYS 7ol $kth(Brakus, Schmitt and Zarantonello 2009; Holbrook 2000). %3+ th<=
o] AF =52 ALEH AvAY HAsAES ATt AGA FEol AMAe A,
BAE g 9 o] JFS A= 7HE AN O M (Grace and O’Cass 2004), AH]A}
o] AL AMlstal AREE wf BASY] ol A, ol AR 59 #AHHA A

HSCHEW | 1P 203.254. %%, 111 | Accessed 2017/05/16 14:29(KST)



24
24

Ral
o
rlo
02
10
P
=
Pl
|
|T
[}
[n
e
]
Q
%_I.
o]

M
~

1Al 28| RIS DH Au| KT el

S
= =

e
oo
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S ¥3ste g Aoz AyEa 9ti(Holbrook and Hirschman 1982). & tj§-&
o] AAEL LRATE AlFS &£¥stal Feta Anlske 34 5o thddE AFelA AR
Ao g WAsAY FiE HIEI Fd vAE A5 =2HAS o o E BAYs
A "ok v HEZ7A] Y AEAE JdFES BA=e #Ed AP o] ol AF
Tolu AF FAZ 2HE g ol ftoy, aHAEL BAE Al A, 71 T
BAERJAA S} ddd g #d AFol =22 5 7] dEdl o8 #d A5E2 B
He AP JdFE w FAHQA v wgo FH dHo] i dti(Brakus, Schmitt
and Zarantonello 2009). T3+ 23] Au|2of QojA A4B|R9} AMu]2 A FAT A5 T
o gk 54 anAtel AHlE BT AAolg B F£F e HINJIF &4
ANE AZAE7 = AT Fd FARET] JHIA R DG BAAE HolMe s F
|

3
Qo1 AT Au2A AT 4

A THO'Loughlin, Szmigin and

2

=
£ BAZ AAHV|E S} wEpaA] #E A Hl X
g APS T AEEH=
Turnbull 2004).

ol¢13 ZFS Schmitt(1999)¢] Aol whe} 7z}, 7H4, 1A, AF, BAZH AP 571A
FEOZ FEEHIL JoH(AHAAM, 2 2009 A7IF T 2009), ofold]s ABAE o
2 23 #FA AMuize] digk &¥Ae APRFEFS AAT OLoughlin, SzmiginT
Turnbull(2004) 8] AFelM= &3 Au|zo) oA BA=RJAAZY, ANEIT dAZA
374 fr¥eo] 8% Ao=Z AAHAY. O'Loughlin, Szmigin® Turnbull(2004)0] w=H

Ay
2
)
=
o
X,
ol
oL
k1
e
n
0,

AR, BAEAAZAPL £HAT} BAS SN 7o) A BAE omAE X3}

Qe RolHm gov, auAsdA FEH AAHH TANEY FES ATl

wehe, 5714, §0E APAA sl FIHOR FUA An £ F4E g 2ES

e AL BHow 31 Ytk BN BASAANARL B ¥z ATAG Az

B AEaEA] FEAEHN axFo] TPHE GAH Ao Aoz oldHm 9
o

HlAe] 714 BEART BAHC) YY) W FE FRY ANGHol w ks
ool gtk webd Thde Aux f30 wel ged BAow BAE F4suA
s caAde] GRS AN Bart v AZHRL Utk AM, BAAELE Azl
Aol weh Auls AR BAE AR, o|hF A AL ART oA
Ael Fa4e AzeR Atk olgd BAARL 2uAs} B Uvkn =t £
Aeke] WANARE LuArt Az 2ulAdA oA AslzHe] F4lo] HiE HAE
ARUEE d4se Aol o|277A 473 BUAS wolHn Jnhdd, BHe

2005; O’Loughlin, Szmigin and Turnbull 2004; Schmitt 1999).

AR AHAARLS AR Ay 744 e TAHZ WdX(valence) SHOA T
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Faim, YR HAS AYSES ABHow WA B AAHE ASE AW E O
AFE BAE] A7 fAHINE 7] B Agre] 8o we 54 HAsd] td
AR 2l 7o AR 2ulA wEe] GFS wXA "k F, AFol Aulz of
ol g 2uAe] AASS AzE Al A A o5 FFL W LulgurE/

H
EWES Z2A3A "Ath(Anderson and Sullivan 1993; Ha and Perks 2005; O’Loughlin,
Szmigin and Turnbull 2004). 53] @& A% X AdBICZTEH FojA= TAHH
52 FAAH aaso] AMAEAA FHS BHi ok THEE AHIE AFd oA T
AAQ BRE frEste o] AHIAR stodg vE2ee HUHE A 817] ol ojugh
A 27 2SR Stodg TR AES FET F A Tt tig avle] 283 A

o]tH(O’Loughlin, Szmigin & Turnbull, 2004).

e R

wEtA 2 AFs SPAH 2o tig AuAE P o] AHATEY #Hyo] S FOe=R )
st o53 o] 7Has AR 53], &3 #d AHlzo tig LHjAte] AAFE
<2 O’Loughlin, SzmiginZ} Turnbull(2004)&] Aol ZASt BRERIANAH, ANZED

AP 3744 fPOR BRI 2uAREIe BAE AL

7Hd 1. S AR EA i &HA o] FFFA(BRELA, A, BA)2 LHIATLSI
dFS v AolH.

e
o,

Hzhe] Apolo] ofsf i

SHARE/EREe 22 AFo|U Aulze) AnAe} Azt

3T
ol =7l= EAwolY Ao r AoHa oy, o&

A2H 74P A7 He SW
M 2EIA7E BT A Wdk Bdo] A de =7s AAF H, B Bl
A =7 AR wbe, 2RAY A 7 Aoy Ve Ad ¥ Bdse =dAd
IR Qlell =AAE o]l Aol BAss Aed A8 o= AHa Al

oA 7 Aw|RLEO] A|Fo|y Mul: Ee BHEZ FEH AA He AFo] S AA=
B o5 BAEgo fA FHE 7] Wil ARE Tl AnANESS FHAY
T Zlo] AHA-EAE #AA FAS T FVIHoE A BAE AFFe] A
A acloz wrotEoAa Yok A, o7 2006). 5, ARIAEC] HAE=9} A HH ol
VAU BHAHE=E ARgo 2 Q3 FEgS Ads 5 Ava AZste B¢ 1 HA=e #AE F
Sot7] WZel BA=s Auxete] #A 759 7|3E AlFstA @k oy Avak-H

i
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He A avase] s 495 Al 2 A5 FasH] Wi ArlsATARE
stolg e 89 BAEESS Tl i wE 54 "9SS BASA st A Aol
gk oekgt a5 SHAl Eth(Fournier 1998).

oA71N 2RI A 2ulAel BAETL B How FEAgeE HYelN WE
o fom AAR BAE euss, oldd AP WS DAF, 33

Hel 9 °
2 P52 A HFAE Yrlsta AT A, o4 2006) Fournier(1998)= ©] 2] 3%k
H Bgs] st7] 4

o4 2d= BAS & stel mal= W FAo| 22w 4 AuA
J =

o7 = =
%%3}3’— UAers AAsAT =, LHASE BRAERAE Z7Hem FEsi tee Ao
2HA-BAE #AY FANFelH, AHAEe] BAEY ouE AFT uf BA=e} oy
g #AE 7HA A=A A 2DE = dh(Patterson and O'Malley 2006).

o] 98| Fournier= #8Ao=® s ZA&EHS onste AlFH €A (love and
passion), &3¢ #AAIG &F B gHFTH FEE ov|st= Aot H(self-connection),
Wk Bl=ote] Aoag 9 A Bs5AE g5 A3 5 griste FmoE
(interdependence), X422 BAES FA37] Y3l 2A EUHE AEE ujses B9
commitment), 54 B =] thet AF HAS BQIEG 24 oldista Akl AZEke
AEE Yuste W (intimacy)d EUH S Ao thg BA= Ao Wtk LnA Hrt
S 9Yv|st= BlE HEY FZ(brand partner quality)d] 67FA el dS 7)dslo
FrAsstA (A A, o7 2006, Fournier 1998). o]xg AH|A-BRE= A= 7)E 2 <)
ATAAR HFE 5 doke /W3 W drlo] o]Fold AH|A-BAEZY Fo g
2o A% Bustd #A 24e T =y4d 2E€S ==3t3 Uth(Patterson and

O'Malley 2006).
Wl B Ajs oaiMul A o]g FTol An|AurEoe] AH|ALHAE A

Aoz st e Bo AL 4

= #A = Fournierdl] o) AAE Az &

EY F29 o7k Jg o TS

A 2 LA o g F 2uAVEL 2MABA= BARDH 2F, Aotd B,
4o, BY, A9, A= BHE g HE Ao,

b
£
Rl
|T
2
In
i
N

3. MH|A 0| 8ZE2
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AR PR BA=gte] FEAY g AFEEAA, FHL 2005 JHA, A3
2008; =GF 200202 AR ow LHAS o] &Y AYPo] FEHoE BAE=ste] #
AS #4sted Fo3 2945 A3k Aok

oA Y LHAFLRE QA3 FHE AARER BA=e} 2RI BAE FHHA BE

2]
&7 57184l 5 (Chang and Chieng 2006), =

E A3A7IH, BAEo g LA BAAE FAdste
(Chang and Chieng 2006; Fournier 1998). wetA] £ A7+
A, A, #ANo] aHA-BRE BAREFH G, AotdH, Fs5oE, 5Y, IE2
HEY FA)d JES v o Z vt o 2ol 7S AA3A

A4 3 ez W 2uF o $FAEAEAA, A, BA)S AHA-BA=
BACHRS 93, AotdB, FIE, B, 1Y, BAS REY FA) 9
g2 wa Aol

Aol A AAR ZHdel A AFEFE L 59 <ad >3 At

AH|A-EH =20

H3

<ag 1> 72y

I, o1 1Hte]
1. X2 $+=Z
B A7E Aol hit AuAARY BE 2 suxBds @A i AdYES
218 7] 98] APBEE Ao AZstE T 194] o]ide] Aol AuAE oz HEZ

O
>

66 oSIRMAFMNE

15°4
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r
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Rlgresel Au|A-BHE BABMO UM 2HIXHEI SulXTFel o Bk

0
Hr

o g Y mah
20094 4¢¥ 27 ]/\1
FokA 2@ 4

1&%3 JB&dP o] o] &0l AE AHAES HXFIAL. AEZAE
g 7HA] oF 230 AA o]FojFow, IFH 2265 F Ao F
zﬂﬂf‘z} 20059 AEXES HE4o] AL

mlm m*o
ru

2 oAy 2y " MG SBIHF SdoAME 1), AA, LRAATLS
Schmitt(1999)¢] AFelA  AAE AF 3 FT SIAMuze] BIFIFS AT
O’Loughlin, Szmigin® Turnbull(2004)2] Aol <A HA=RAAEE, AHYsHH,
BAZP B3 FAHAFES ‘A 2¥A FrhelA v 20 58 H=g Z45
o A4, &R ANSS AR e AHE F Ae3be] Bl Sl tigk AulRbe] A b
o2 AoF Oliver(1981)9] w< SAHIFES ‘A3 23A FryolA ¢ 239 53
He 2 ZAstAnh AA, AHA-BAE AA = Fournier(1998)9] A-ollA AAIE ST =
S SPAH 20 Bt g FAste] As a7 A drbelA wi a2V 53 H=R =74
st
3. A HY

£ AT AaENd F8E 2AMHES 3% 2o AA, $EAEY 545 Fotst

=

o)
7] #138k] SPSS Windows 12.0% oj-gste Nx(%)E AASAT. =4, G/l et
AT BFAS AFE7] Ystel SPSS Windows 12.08 o] &3 &A% QoA Alg
34

Jounal of Korean Industrial Economics and Business 67

HSCHEW | 1P 203.254. %%, 111 | Accessed 2017/05/16 14:29(KST)



SrTARARRY F2H H2E

<E 1> 7MY e

TN
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2% o] & FAAYE, dHNBA, 2AH 5) o] 2HFF BAL ZA HAJ.
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Aol xoh

o3 ol g FIHWE, AU, TAE 5) Lo OE qu2g o gol ogai doAr.

=3 ol& F o] 239 FAY o] Hi Ao
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e o] L9 o) XRE 4 N{gicj 2

BASE

A4
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Rlgresto] Au|x-HUS 2AG M UOIN A8|XIHE T 2ol RipIEe| Fare] 24

1. ZARLS 54

SEze] QIFEAZ EA It BEAARE <HE 259 AAFGAG. SHAY e

sta glow, dAEthE 30~394] o|slrt 485%=A T+
o] AT Yon WEIFFL 155%7F LEo)stelH, UM A 845%= AT S B E3)
434 g 2 gl o] 2P Aoz Yeigth AYPL Aol 50%E AAEAL Q)

om, 3 gl ARA FAA, 2

-

©
Y
N
iz
ol
1o
o
o
fu
i
o,
3L
u

<E 2> SEHA=E9 2AxSAHAH M (N=200)
e Hie W E-5(%)
Tt 113 56.5
ik o 87 435
20~294] 50 25.0
o123 30~394) 97 485
40~494) 39 19.5
504 ©]4 14 7.0
aZEo]&} 31 15.5
. dEdE 33 16.5
o 43A & 117 58.5
skl ol 19 95
A 100 50.0
54 3 15
AEA AR 23 115
A4 A4 A2 21 10.5
5} AY 7 35
T5 8 4.0
71 ek 38 19.0

TANEY HEE GASL JTEHBTAEAS HESY] fsto] &4
I AA, o]&A4P #I} FEESL <k 3> AAHALH, ®E9
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KMO 3(0.892)3 ulEel 784 AZAH 2JAENS A st= Aol gurt o8 &
ATHLZTE, R, 4 2001). 22054 Ao met HFHoz FHFA] 0577l 3
N FEEBERJANAEFQ2), FAFF1)S AASAT 2= FAZEAE BF 0800 =
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A Study of the Consumer-Brand Relationship with Consumer
Experience and Consumer Satisfaction for Banking Service in the
Local Bank

So-Ye You" - Heying Yin™ - Mi-Ra Lim™
Abstract

The purpose of this study was to explain the relationship between consumer experience,
consumer satisfaction and consumer-brand relationship for the local banking service in
Chonbuk province. For this, consumer experience(brand recognition, transactional behavior,
relationship), consumer satisfaction and consumer-brand relationship(self-connection,
interdependence, intimacy) was tested as a structural model.

This study found some results as follows: 1) Among the types of consumer experience,
transactional behavior experience and relationship experience were found to significantly
influence to the consumer satisfaction. Furthermore, consumer satisfaction was also found to
significantly influence to only one type of consumer-brand relationship(interdependencey).
Furthermore, brand recognition experience was found to have some negative effect to the
consumer-brand relationship(intimacy) and relationship experience was found to have some
positive effect to the consumer-brand relationship(self-connection, interdependence, intimacy).

These results might imply that the banking service in the local area should concern for
consumer experience and consumer satisfaction to build the long-term relationship with
consumers to make a profit. In addition, it might imply that the local consumers might be
more attached to the local area and thus perceive more close relationship as a partner.
Therefore, the local banking service should develop some strategy to maintain and strengthen

the relationship.

*  Division of Business Administration, Chonbuk National University, Korea

Division of Business Administration, Chonbuk National University, Korea
*** Division of Business Administration, Chonbuk National University, Korea
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