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ZF sk A2t st Atk (Moorman et al., 1992). AlF =
H AZE 89 74, dA AdBAANA AT e EFFol Ao
Zolgkes 7, A #A A das Auj g Ta F
A3jatgte] ZA71HQA AHBAL] FHeo] FAHAA FFE A= Aoz
(Ganesan, 1994). §3] F39 FEFF AuAE AdsE 714
4o t% % Jd& 9& + 3t (Mayer, Davis & Schoorman 1995).
EE MHlE] 88 ToE2 A8 F S W Adel wE EEHAEH HIe
i ZA 8t} (Parasuraman, Zeithaml & Berry 1985).
T+ 71dEe 2% F shvbe Al A7 S 2 A
T Ute Aotk FART mAFe] AL AR FA|
$34 7ldE Ad¥o] nAdA FIar] AT F7hH|

N

Mo,

NN

1o

_}i-'?i

Lo

oft (H ol
glé

o =

ot o R
A:)
.
flo
2
X
2,
rg Oﬂl
1 e
in it

O

]

O —
> ool o ot L fT oo

2
Atk
(F
P~
z,
2
o
1
oo o> K

e By

B
N O [N
9,
>
)
A
o

O

1o 30 @ a2
o N

uz
24582y
S

TR R
|
o
ne
hia)
flo
> Le,

2
&
>
N

A E 2 AFAEe] ZASRT Qe TEA Rope] wEt thfsty TR WS @2
FAolH, Zh FopelA A9l FA HF L& =554 At Jvk(Mayer et al, 1995).
AR Hope] AFelME AHFE ‘Al A dAAE A soHolgn W A
T2 AYsta don, 7AF A gt 2e  d, FES A7, FqH
AgE A3 FYsid, IA 2vr ¥ =gy Fo dh(Andersons S us,
1990). Rousseau 5(1998)& Ao oigt thakst A=

e FEael TR 9xy
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gFzo] thst FAZAQA Jido] AA HIHE AostEe ARE FAAE HEd A
2ty A2 st o] F3ald AF= AdAF, 4, dFFH e PdF =
Aoz FAHAH HE

McAllister (1995) &

._"Ii

rl
> e oS

g9 7|Eo] HE Qe F /M K¥Y AHE FEI =%
ol

ok, B 9 xE US F UdSo AT 'AX e A 4lE (cognition—based
trust)'o]il, = GE s AFREE 7o #AAF A& Jxste B 24 Al

(affect—based trust)'o]t}.

Lewicki®} Bunker(1996)& A1F9 #d Ao @&, &40 ZE A 714 §39Y 4
g AdsAct R wHx dAE AAEE, ANl 2AETE A E(deterrence or
calculus—based trust)'Z, FFA F%S A5l A Aol Y& Aozt A
AFolty, B Axl) A= 'Kalo AT AF (knowledge—based trust)'=. Ebelo]l oisj
A gy 7] of 15 FFE 5T F dv AAY AdFeld. wAH dA= 'FY
Aol 2748 A% (identification—based trust)'Z, 3% 2 o5& F7317] A BRI
23y g8 a2 A € 9 Yede Aol

Rousseau 5(1998) thaFdt Bof A7X(EY AFH /3 725 A=sty, /MAH 2135
FEL FES AFY Y ZAE I A=Y £ RS ALSAT. AL FEAA
t 'Al=3t® 4 F (Institutional trust) 7} A&H o2 EAsH QA FEoAA = AAatd 4l
g (Calculative trust: T+& AFxEo] B AR ZAS A, 'AHo] ZAG A1)
'Z2A7A A=) s 'AAR %‘lﬂ(Relational trust: O AFAEC] BEE AR AT Al
g, ' sdAle A% AF, ‘FERAF AFENE FES 238 ESTH

T g2 AF5dME F MR f¥oE FEeeH AEe AAFHA SUH g H
S AFEER FEY, AL, 23, AJ-27 79 Fd AHE A=
B 71 7I2E Fol oA AAE 4 E4& 2
o] A=rt g4 dvtm FASUC oW MulA 9 xHo & 4‘_75]?——715— <} *:‘3— A= H
g 9 7ZA A 71zt 49 £rh(Hansen, Morrow, &

-Ib

2.1 AXF A=

Moorman, Zaltman, & Deshpande(1992)% AAF A= gAY 9%, 59, 7%,
AEAHQ A 5& dode Ay Yy, FHAE A& wiBoE gL duht
ok& OBE ol I 5 A ANE TEEte] og=ste= Aolzln %tk Rempel,
Holmes, & Zanna(1985)%& <AXF AHE "d&7+s4 (Predictability) "o] st & &
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Williamson (1993) ¢ 2J3}d, 7|QEL Aok F2E Bt BEANT 7gFY
A YFg HAFE F 7] WEe 71 79 AFHE AAAQJA A F (calculative trust) 2
I 3R

22 #¥H dF

78 A T2 YE2 A 22 & didAte] i ¥2& 23 (Johnson
& Grayson 2005). & ZAA A @A7F ZoAAFTE, ddAdd did AEe Ao &) &
Yot e QAR ARG 2AF A H F2 ‘Gﬂf‘cl g Aok olH# 7
g AAA g A5E ¢ de AFFHJA FolY Jxde AFERGgE 4 "333?%}
Rovt A FAHAAM Fod S dvty . 22 ATAJohnson—George
Swamp 1982; Rempel et al. 1985) 5o d3td, A A A ddAe] 2439 3=
FTOERH Uor 245 vEoE ot dAdA digt S gdnh 28y 3 E
A e AJE 9 FH3E 4459 v AP ERE AT oy AP F A& 4
= AFE FAst=d 7I9E AT} (Hansen et al. 2002; McAllister 1995; Johnson
& Grayson 2005).

A FAHAFE AT & AT ECA A=Y FA4 BFEE /M F UeEhE AL
Mayer et al.,, (1995)0] F%3t Alg Rgo|t}

AFe] A3y gRlor A A5F Lol #S5HE FFd e BrkE B3 I
Ed, ole 7l AlE A A Az Gt EAZQ "AFZ(Trustworthiness)'o) 2
g & 3loer, ol Al 5 (ability). EH4 (integrity), ¥ F 9 (benevolence)d A &
Joz FAH Uvtn F33T.

e b

23 =9 Mdel

=8 (ability) o] & oj® 54 WM FFELS vE F A& Vlecy 94F, a1 &
HES Adolnt. waA AFe d9 5FHA AR 58 & Itk (Zand, 1972). $H
o] Al FFe "AE FTod QdojEte AL B ATAEE FF UL (Cook,

Wall, 1980; Sitkin, Roth, 1993). 725l Wt E A% (competence) T+ (Butler,
1991; Mishra, 1996), A EA (expertness) &= €08 AMLHIIE Q)
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SZAGAXMAY Hi1A M1S

E84 (integrity) ol@ AA T & e 43S ARYWIAL 15sn vt ARste
A BAHE ZA0E, o)A B B4, R A2 LY, A7 H ¥4, 4
AP dx] 59 Ygo] £gATt(Mayer et al.,, 1995). E5A 290] Alglo] Qs

AttE  FAS3I Sitkin & Roth(1993)= 712 UX A (value congruence) &2,
Butler (1991) = d#A YAl 3 ANe=2. ET&s T vt Brockner & Siegel(1996)
2 AN ATES NBEEA TYH 2ld TgEE ZA 3l AFY T2 A
2d4¢ & FAsST

% 9 (benevolence) & A1 A7t A7IS A Aol 0] 7]FQ] F7]|E2FE HlojipA
g AZofA 2 siFna o AR dE FJzolw, AFHAe] it FAFAA A
(positive orientation) ¢} *]Zro]tt(Mayer et al., 1995). A gz 4 #A £
g AL 9 vHh=E AT AHSolomon(1960) 01}, AlF o] oA g5} Z7]o|
gt B 284d 9L Ao A7 H(Cook, Wall, 1980; Mishra, 1996) &
o]} (Frost, Stimpson & Maughan,1978) % /4 (Butler, Cantrell, 1984)c] 21%%

B ok

EE xdbe A7 ZHE, 28T AVTHHLE A & SielA HRE dFol
A AEE 2A ABIEE 93%E WY A+ Jones et al,,1975), 2 7id Fx
Z22 5x9| 94483 gt 27 £2E A e dds o AFdYe A7 B2H
sge Jidel EFHe dgEsol AHY dHsA #-hHA JE5€ JdEdn sth

Mayer$t Davis(1999)+= &4 AFE F3tol, F7F AAL X7 A ele] A 3
A Y =Yy 9 59 g9lo] &S mITE AL BIOEN 1E0] ALFH AlF e
#A EFo] e APHoE AFSGTh

o

24

=X

i

&% (commitment) 8] 7R A9 @A mARATAA L] Q% QJAOE A2 H A
o (Morgan, Hunt 1994), 7FA7} Q&= AAE ANEH 07 FH3uA 3= YJuix 7px) 1
ltt(Moorman, Zaltman, & Deshpande 1992). E¢lo] g ASE Anderson &
Weitz(1992) &= #ANA AFA S UehdE gu|E EY4L Adste TA9A A F
24% A&4Ad BAE A& & 2 AHINE e F& Aolztn Hsigith. 49
AE FEE EUY MNEEL AT TAXNFHAT (&AHolga & & QU

BA B9 24 B3] EAE olF WX I BAIE A&ESte stedl, TAANY &
A2 A AEFAH 23E FT YE & F YT (IEF 7FF, 1992). 474 &
AZd] e Agel =2d 7 e, FAEDA g Ads durd v 2.
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#A 29 (relationship commitment) o] thate] 7o, v-88(1997)& HAEYE
o ate] A &A1 AAE AEHOoE {A57] fsto] o] H & ZAS P& F
2o ZEAZE A 8 A Aol A #A7 Fasd de2E #AE A&AE A
A g A3k, Morgan®} Hunt(1994)E #AEUL w9 A7} A
A&HQA BAEYE  FLAEY, BAE FA7] Y =¥ & = AR A
Rtk o7 (2004) AAEYE o|ATLY #A (dyadic relationship) & 73t
= Aol AR dd #AEd ST st A9 AE AFestel B #A
WA 43, AAEe] A7 glatn AZete g dde A de 54& A

o

o)

e

Lo

FAl #3A 2Y4E A BAVE 493] A&EHE Fo] 7R} 9l

g3, $H5(2006)2 dvdy nAS FH4o7 ndol Audy BAE AL u
FAEYY FHoE AFH EY, A58 £9Y, 7HF £ EFsIUT. & A+ A
FAFoA A&HA AAAAE Holx AAENY 48 T 2FE ol AXANFH - 1A
A A g v £ QE 2ddS A s AT

o124y o JiA

B dTE Bvidy nAFe] A&HQ] AAYAHE AT A A% ATEY A<
Y5t MBATFEY o]&F mFo 9ste] JHEE A4S, Rousseau 5 (1998)7}F ﬂﬂ—‘l}
FEE T AXF At AFFA e A¥HEFE T (ability), =HYA
(integrity), 9] (benevolence))E AA3to AR 2l 74 A #FAZS ¢
olr 7] $t] TS o]l W digh MyF o]EE wEoE JHEE HAAAn
A 22 788 At oA BAES] ] oAmst JFE XA gotry] fof 4

TRYEL <7 1>3 o] AAFAT

3.1 7td 4¥

311 52, ToiM, oot XM Mzl AMH A= Iy

ok
>

Doney & Cannon(1997)2 v T8 (HEA) R4 71 si9 Fojdde] o
o F% FFE vHohe ATFEHAE AAFFTE EYA0] A JEE vigEsE F
e oy dAFe] A7AE] 3iA AJRE AT (Sitkin, Roth,1993; Butler,1991).
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A ARAME M1 H1E

Brockner$} Siegel(1996) ¥34 ATElA EYA Qded T3HE Aat FH40] Al
9 9% nAvy FFsAT

A 3o Ao g HFHQA d?@l}%%
(altruism) 7} A& AHste o glojA dgo Nl
(Hess, 1995). Smith & Barclay(199’7)L IARAS st e A Adwy &
(character) o] AZ @A) that Fxjo] FAl F3F 2

Mayer & Davis(1999)& &3 A7E Fstel, B7F A A A
01’\1 "—2'57 =94 4 1;7—'—1‘313‘ f89o] YFE g A& ‘é‘%@iiw 50| Akt A

o A A&

X
O
>

[e]
>
it}
=2
i)
to
gt
ko
b~
i

a9e B4 22E AAE HAY. AU, GR4D 5, ABHYC, GNLE Fopo)
e B, AR Ot BEY A8y, Fadl ¥ £3 9 Adgo]l RuAREY (F
BT, 1998), °o]5 Q4SS EE Mayer et al, (1995)0] Aet Al 742 AP AE
o 9L PAGIL FAUTY 7lE) ATARE 7122 DR 2 S 84 Y

7HA1-10 994 582 2HAY AAH AFo] Y FFE wE Aoln,

7HE1-2: LAY 5L AnAe A AFgel 34 & vlE Aol

7bd2-1 ALY EYALS 4nlate] AX A Ao F4E FFE vl Zojth

7HE2-20 ALY EYAL LAY A AFe] 284 d¥FE vlE Aot

731 FAAHEY 3= 20 AA A A Y FFE vjE Reln

7HE3-20 ALY F o= Ak A Ao Y FFE vE Roin

312 AxXH = AF-E A, AAHZSYo| 2 M

AAZ A AFH AFHY FAE HYATE T3 Y 2 5 e, Lewis &
Weight(1985) & AA A AH7 244 A= FA 7|28z, 24 A7 2]

Aol dAA N7t YA FF &3tk McAllister(1995) 8 ATFolA R AAZ 4lg

7F AR A Ao 9% g s

ﬂﬁli‘ﬂ“‘ﬂ FFE A aUdse] FHANE o
743t 43}1/\1‘“ A dAAY #AE BE 2

B.?l Zol Alge vFoln. o] g 7

439, @A Aol mAo] FA A AHE /M e 71, mﬂé,"—, 2% £+ 87

AFEL A 2o 2948 AFstn Y=, o)E83, Gummesson(1994)L Ajn)
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EEs|AL dAtgel MEIF BAE0 nixl= HE

2 AAA Fg A dAFEIZA #A S A (relationship quality)o}ghE F437 <1 )
4e 4RsEA, A wEo] FAY & TAHE H9 24F B3 9tk Morgan &
9 BAEY ] B3 o] ATo)X, mEBA YolA g AR

T
o

=
o
(o)
>
rr
2
o

9 BYolgx FAstn, At AR M FoE AAWsde Fet

Ak T, N7 A AERe F5AgA JeEts A2 97D 99 £7L

Fol BAY AL ¥IFS AT

NAE Aol ASAsan AN oRE o @ Helw, FujAe &7 B
of

y el
ojdde] gl HEF & Aojge 7IYE AAE F Y (Schurr & Ozanne,1985). A #H
= AdEe] gFe st AS57teAE du|stn dEvteAdS HdEdoeR dAAS AFE

™} (Rempel, Holmes, & Zanna, 1985). Z1dH 732 Held oz S92 7]F F 3
toltt. olelst @Al= Aol AR Jed 2AE FEsA
T AuA AddA oS 23 Aotk Jgvid. A
BAE EY FEE Fokgn & F ok kA B A
s T e 44 S

M 4 AR AFe 2AA A" S8 dEFE vE Aol
7He 5-1: AAFH AFe ARG FAED 288 9FE vE Aol
7 5-2: AR A Ae 2R AR 2HF 9FE vE Aol

32 g7 ¥d

<" 1>y 28
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EMAAMAE M1 M1E

V. i

3

41

N

B ATFE FYsr] 8 ATEYE TA%E e NIAES 53] A8 IEdT
AN AMEEIE SHEFE o .

B AFA T8 gist SHL o]+ (19999 ATl AFREHYH &
£ Ags BA, ngof] A AF JH, A FAE 4% 7Y 4 »
A, 14 REY Addede] A% 5EFE F .

=yAld g =4& Crosbv, Evans, & Cowles(1990) 9 Aol AEH
o2 g e At A, AN, A B 38FdE

39 3 £AL Doney & Cannon(1997) T ATE nFoz <8 FAwjgdel oF
& o]y AL doulzy IAEF Fx, uAY ST gk el B3 3FFS
o},

AA A Aot 7AFH AF e U &4 (Johnson & Grayson,2005; Erdem &
Ozen,2003; Brown & Dev,1997; Dahlstorm & Nygaard,1995) 2] Qo AHS= 9w g
Eo = nued], 2AE AA}, o]dFTol & 3ZFCE AAZH AHE SA3% =
g AT AR, AFES, TASNAE dSo &3 3EFCE AAH AIE S

FHAHR EQelA A Ee £ A+ 23 950 (Grun et al., 2000; Anderson
& Weitz,1992; Kumar et al., 1995)¢] Ao AFSHIE FECZE A7 Awidde &
ANA =71 E7%, AR, 5594, 47 &% 483 AP S8 &
A5 B 2AE <F Do AAENL, B SEEZ] et Likertd] 74 A&

g o] &3t S5

ofo
gh
32
o
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=4 ¥ & =5 H] 31
AEY A B4,
AEA 7S AT AR,
55 A2 uHE ATt =g, 5 o184 (1999
kAl AFAg,
A gEy A5y
QIzHA,
=yA A4, 3 |Crosbv, Evans, & Cowles(1990)
444,
& o]y AE,
39 dejutz g AAEe Ax, 3 {Doney & Cannon(1997)
A S,
B 799 Dahlstorm & Nygaard(1995)
Qlx|H AlF (EAsd EA), 3 |Johnson & Grayson{(2005)
o) ¢ Erdem & Ozen(2003)
At A7, '
e EINERCEESY g |orown &&DEV(1997)(2005)
%ﬂ}gﬂé T’H% ' onnson rayson
EAE,
o 22 Grun et al., (2000)
#AAEY 525;1 4 |Anderson & Weitz(1992)
%_;;71_ ’ Kumar et al., (1995)
=
AF-FASH E4 AT A;

ATFE FHETY ALY 4 L RAGRES DAY Ak, 19 AuEAE
sttt BEel JhlHold 2nAES AFE 5099 AvlzAte] Byl sl E

= 20099 89 10¥+FH Fd 84 26U7tA] A& AFshes vl
gk 6041 oY A"TE ALy FY HAE UdeE d¥vtES AT, 7

aEAE FPstel HES AASAT B AN 24
A= 1108 A4 Abgsiglth A=
= J

24, 2q8H, HFIHALYE A5
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MAAMAE H1A H1E

o] ZA} St e 22 AFEAEE BEAS <E 2
A Al gt}
<¥ 2> 1T FAEN EM
ATeATH 54 IR B Eg Ar+EAEH E4 e | 8Py
s 62 56.4 3041 2 57 51.8
qd A 48 43.6 30~40A) 27 24.5
a7 110 100 A" [41~504] 24 21.8
2009k o) 3} 19 17.3 51404k 2 1.8
200~350%rgol3H 67 60.9 &7 110 100
£9  [350~500%td o] 3} 17 15.5 I Eugt 2 1.8
5008k ol 4t 7 6.4 1 28 25.5
A 110 100 ey AED =9 14 12.7
1A 6 5.5 o fetn = 53 48.2
peog [22~37 41 37.3 et Sl 13 11.8
o 473~77 43 39.1 A 110 100
=T |7A0 A 20 18.2
oA 110 100

2 479 7Hg Al MM SAZEFY 4 FA AERY AR BHEE AF
al
=

a } .705°A .869Ato| 2 ©AE ATo]A Nunnally (1978) 7}
I e dErER 71 0.7 oo EA A9 Aol AR HT glth W dst
%

e E
N, BAEIeR 6749 FANE] E2HAY. 479 2AYe] vale] AT 1H
A, Bl ekl <E 353 2. olg gol AHA B BIH AFY AFAY FIE
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= 7K 7HEdEA e ge o] AAsAT

<IE 3> 5HRE oM ¢ MM AT
299 =3 LAFAF | 2HA %A | AFE
Y A Age 24 819
Hygo] A% ZE AR .893
9 (249 nPE A3 =9 671 8.840 | 42.097 | .863
Zﬂlﬂ}%—]o /,‘_]_f’r,]/‘é 379
144 &y AJdsy .326
QA 7HA .800
=54 334 787 2.229 | 10.613 | .736
344 .604
& oY AE 798
39 HH}E AA3 AR .816 1.539 | 7.328 748
1A &7 .645
Q1A A H Z$9 .326
A3 2AE 2x .640 1.409 | 6.709 705
- olelE+ 471
24397 A A7 .852
2 AAEF 754 1.008 | 4.798 .864
= FA#HE d§ 643
ZA% 711
of] xFAl
FAESY %H;_L;jéj, :g;z 757 3.606 .869
3% .803

2 Se3 TeM, SOyt XA Mol olxE FE

EJHSF (Y, BYA, 307 FH5AFQAE AF, 3RF A6 ojwdt & vl
XA oty 7] fste] FARME A v & AHE UARE 4. IAF A
= z‘zl-‘ﬂ—ErM A 4339 RAFH Fat 28.766%2 TAZ Fod Ao vegon X
A Ao FdFE vAE  FY (1=5.437)", 'EYA (t=1.437)", '3 (t=2.887)'F eI
1= S fdﬂ% S AEA A 3919 RAFH Ft 24.3148 EAF Fd& Aoz v
egon ZHH3E AFo dFE vHE ‘58 (1=4.538)", '=HYA (t=2.572)', 'Y
(t=1.912)'2 Jebor, AFAF <& /M dFolA AAH ] Ayl =94
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The Effects of Trust on Relationship Commitment in Insurance’s
Salesperson

Nam-Gi KIM* - Hyun-Ok LEE** - Byung-Ryul BAE***
Abstract

The cognitive trust and affective trust are playing the key role in the
relationships between the insurance's sales forces and consumer. This study try
to find out how the antecedents of trust such as abilities, integrity, and
benevolence affect to the cognitive trust and affective trust. And also try to find
how the cognitive trust affect to affective trust. Based on the survey, we
gathered the data and analyzed the data. Results are as follows: Abilities and
benevolence are affect to the cognitive trusts and affective trusts positively.
Integrity affect to the affective trusts, but do not affect to the cognitive trust.
Cognitive trust affect to the affective trust, and cognitive trust and affective trust

also affect to the relationship commitment.

Keyword : Cognitive trust. Affective trust. Relationship commitment
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